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Genuine 


UNBREAKABLE ALLOY 
WHITE MAINSPRINGS 


nave been tested for 10,000* windings 





WHEN YOU COMPARE— 
DON’T JUDGE 
by LOOKS ALONE 





without breaking or showing fatigue 


Yes, there are many white-colored mainsprings, but only one 
WIVAFLEX—already used in more than 30,000,000 watches. 


GET YOUR FREE 
Rvaftex x 


MAINSPRING MaNuAL (gue 


eilehi 
24 EAs, CONTAINING: Counts 


* Listing of 184 sizes including both 
Dennison and Metric measurements. 
* Listing over 2100 models which these sizes will fit, with 


the correct number of mainspring listed alongside each model. 
per doz. eAvailable in Cabinet Assortments 


Ask your material supply house or write direct to 


MMEL, RIGLANDER & CO., INC. Box 100, Madison Square Sta., New York 10, N.Y. 
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ASK YOUR DEALER 
FOR GENUINE 


5 JEVIN, 1001s & 


HAIRSPRING 
TRUING 
CALIPER 


~-These and hundreds more skillfully designed and engi- 
‘“-neered tools, lathes and accessories :for the watch- 


maker. who is discriminating enough to demand the 


_very finest precision and quality available. Send for 


complete catalog to: LOUIS LEVIN & SON, INC., 


3610 =e peed Los eet 21, California. 
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TRUING 
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Judged ‘finest’ in impartial tests by the 
es tate Watchmakers Association 


BOREL 
LIFE-TIME 


MAINSPRING 


The ULTIMATE in FINE Swiss 
“NIVAFLEX” White Alloy Mainsprings 


100% RUST-PROOF 
Water and Weather can’t hurt 
Borel ** LIFE-TIME’? Mainsprings 


$5.75 per dozen 


SUPER-EEASTIC 

Borel **LIFE-TIME’’ 
Mainsprings are 
guaranteed not to set 


NON-MAGNETIC 

Magnetic flelds can’t 

affect Borel ** LIFE-TIME”? 
Mainsprings 


BREAK-PROOF 

Once pro erly installed 

Borel ‘LIFE-TIME’? Mainsprings 
are guaranteed for the life of the watch 


A wide selection of sizes 
to fit popular Swiss movements 


REGULAR-WIND = 
AUTOMATIC ) 


TRADITIONALLY FINE SERVICE SINCE 1920 
GEN 


CHRONOGRAPH | | 
| Jules B orel & Co. 
NE MATERIALS 1 TOOLS FOR HAA 
p 


THE WAT 


AKER 


and complete details today! 





& 
Write for a Free Sample } 
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‘FREE 


NEW 48-PAGE 
SANDSTEEL & 


SANDALLOY 


WATCH 
MAINSPRING 
MANUAL 


cross-referenced tables. 


Model Number 





metric size. 











Ask your distributor about this and 
other Sandsteel cabinet assortments 


CATALOGS 361 SIZES PLUS 207 NEW 
UNBREAKABLE SANDALLOY NUMBERS 


This free book is a timesaving 
reference tool that pinpoifits the main- 
spring size you need quickly and easily. 

The catalog section lists the 
most popular mainsprings in three 


In Order Of Manufacturer and 


Lists over 100 manufacturers 
alphabetically with watch model num- 
bers in numerical order under the 

maker. Listed opposite the watch model 
| is the catalog number of the correct 
spring ‘as well as its Dennison and 


Sizes 
Lists springs by catalog number 
in order of measurement. Especially 
useful, when watch and mainspring are 
old numbers, to determine equivalent 
size Sandsteel or Sandalloy springs. 


3 In Order Of Catalog Number 


Lists springs in order of Sand- 
steel catalog number to facilitate 
stock-taking and ordering. 


2 In Order Of Dennison and Metric 


This manual also gives useful 
information on mainsprings, includ- 
ing tips on measuring and testing, 
charts showing effect of Sandsteel 
“crosscurving” on spring perform- 
ance, and data on Sandsteel cabinet 
assortments. 


Ask your distributor for cata- 
log No. 30 or contact Sandsteel for a 
list of authorized distributors. 


SANDVIK STEEL, INC. 


Sandsteel Spring 


Division 


Fair Lawn, New Jersey 
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As always, national advertising will prominently feature the slogan: 


"For the gifts you'll give with pride, let your jeweler be your guide 





10 
STEP UP 


YOUR SALES! 








It's October! It’s Watch Parade Ti 

Time to feature the world’s most modern watchs 
jeweled-lever watches from Switzerla 

Time to step up your sales—from here to Christm 


Keep spreading the good word about the newest fashimn 
the newest features in jeweled-lever wate 
Functionally beautiful dress watches. Graceful sp 
watches. Special-purpose watches with built 


protection, built-in wonders of telling tin 


Display the latest jeweled-lever watches inside ) 
store, in your window. Use your Watch Parade Ti 
display. Advertise the watches with your free mat # 
Tell your staff how to tell your customers a 

the latest wonders of the jeweled-lever watch wot 
how to get more sales right up to Christm 
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TODAY'S 





MOST IMPORTANT 
STUDY OF THE 
WATCH MARKET! 


The Watchmakers of Switzerland announce the completion of a vast, 





















new study of the entire watch market in the U.S. today 


In the opinion of trade editors, this is the most complete research ever conducted on 

the subject of U. S. consumer attitudes towards jewelers and jewelry stores and of 
consumer and trade attitudes towards watches. 

Two independent research organizations made the investigations. National Family 
Opinion, Inc., questioned men and women of all ages, in all walks of life. Audits and 
Surveys Company studied jewelry stores and all other outlets for watches. 

You can read the results in this magazine, a thoroughly detailed picture of 
watch-buying habits, preferences, and of watch selling that should be important and 
constructive to jewelers everywhere. Be sure you read this material. It will bring you 

up to date about the watch market. It will help strengthen your competi- [===> -—— 
tive position. It can go far toward helping you to promote jeweled-lever Pane == ] 
watches from Switzerland more successfully than ever before. Se SE: 
Field representatives are available for meetings. 
Representatives for The Watchmakers of Switzerland will give 

jeweler and watchmaker audiences lectures and presentations about 
the U. S. watch market today. They can show you how to profit 

from this gold mine of information. / 
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The WATCHMAKERS OF SWITZERLAND 
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¢/o Suite 1105, 730 Fifth Avenue, New, York 17, N.Y. 
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The KIF A shock absorber is a marvel 
of simplicity and excellence combined. 


interchangeability : 


e quote the 


the plate de, mention total height or calibe 


PARECHOC S.A. 
LE SENTIER (suiSSE) 


U.S. AGENT: G.F. REYMOND iWon 3° 


Send for free booklet containing full information on the Kif Shockproof System. 
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every Jeweler in America! Vag 


years, jewelers everywhere have made ELLANAR You make higher unit sales. If you haven’t tried this sure- 
ry Cleaner and Silver Polish their favorites. These fire formula, now is the time to take advantage of this 
products are easy to sell, offer a full markup, successful merchandising device. 

"galisfied customers and increase store traffic. No 

ae | bring customers back for repeat sales as With every order of one gross or more, your store name 

i os ELLANAR. Such quality, such product loyalty can and address are imprinted FREE on the back of each jar 

for your store, too. The more often your and bottle. FREE window and counter displays, FREE mat 

fs return for moderately priced items, the more service. Use the form below to order NOW. You can be 


they're exposed to your fine jewelry and watches. billed through your wholesaler. 





ELLANAR JEWELRY CLEANER sate ’ ELLANAR 
| , =e Mm SILVER POLISH 
Sie q Exclusively ‘flood-treated’ to keep 
silver tarnish-free for a longer 
time. Never settles out. Kind to 
oz. jar with Exclusive L & R Safety Cleaning hands. Economical to use. 
: xclusive afety Cleani 

h retails for 65¢ Tray and giant 16 ounce jar of Retails for: 8 0z.—65¢, 
Cost to Retailer Ellanar Jewelry Cleaner with * 16 0z.—$1.00, 32 oz. —$1.75 
$ 4 6 Doz —$25.50 — Retails for $1.25 on Cost ge — 

eres Cost to Retailer: 1 Doz. $4.50 1 Doz. $ 7.00 1 Doz. $12.25 
For Shop Use 1 Doz.—$8.50 6 Doz—$48.00 6 Doz. $25.50 6 Doz. $39.00 6 Doz. $68.50 
Gal —$4.00 1 Gross—$90.00 1Gr. $46.75 1Gr. $72.00 1 Gr. $126.00 











MANUFACTURING COMPANY 
STREET, ARLINGTON, NEW JERSEY (Date) 





FIRM NAME 





Please send me the following order and bill 
fh wholesaler specified. F.0.B. Arlington, N. J. BY 





R JEWELRY CLEANER ADDRESS 
at. 











. (City) (State) 
JEWELRY SERVICER 
WHOLESALER'S NAME 








NAR SILVER POLISH WHOLESALER’S ADDRESS 
16 02. 32 o7. 














ATTACH EXACT COPY FOR IMPRINT. (City) (State) 





Slow Motion Movies Break A 
Second into 6,000 Parts! 


Through a special Elgin-developed technique, the 
motions made by a watch movement in ticking off 
one second can be studied at any one of 6,000 points 
in time! An extremely fast camera photographs the 
motion at 6,000 frames a second. When projected 
as a slow motion picture, the film gives an extremely 
accurate picture of what is taking place inside the 
watch movement at any given fraction of a second! 
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pven undetectable flaws before they happen! 





Special 


What’s a 
“silhouette machine”’ 
doing in a 


watch factory? 







optical technique tets operator “see” as no 


other watchmakers ever have! 


The naked eye has its limitations in fine 
work. What do you do when even optical 
aids like the microscope don’t provide the 
needed accuracy? Suppose you want to 
make extra-fine adjustments in an impor- 
tant piece of work—such as a master die? 

Elgin uses an ingenious technique that 
bypasses all these problems. The “‘silhouette 
machine’’ (above) projects an accurate 


l( | N —where the will always finds the way to ashieve top quality 
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image of the work on a screen. The pro- 
jection appears without any “‘fuzzing”’ of 
the outlines. Extremely small differences in 
the sizes of holes, and in their placement in 
watch parts, can be checked immediately 
against a master pattern. 

Just one more way that ‘‘Elginuity’’ 
works for you to assure superb quality and 
unrivalled performance in Elgin watches! 


ll 


A DROPPED WATCH... 

A BROKEN WATCH 
A watch protected by 4 
RUBY SHOCK: 4 watd 


F that may be dropped, bl 
| will AML go 
Abwayr demand watchy 
fitted with the RUBY 
SHOCK 


ie 
— 1, RUBY spec 


| 
AN IMPORTANT ADVANTAGE: 


The RUBY SHOCK is included in the 
world-famous Seitz repair parts service. 
You can obtain it from all the leading 
dealers in the United States of America 
The mont modern shock-throrler 
/ 


which neutralises shocks of every kind 
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ll “weave” 


324 
“craftsman” 


By giving 

your package 

its own Eye Appeal 

. . . its own message 

of product quality and 

beauty . . . there is an 

extra salesman working 

for you, where it counts 

most — in your window 

and at your counter. You can ring and 
make the final influence on 
your most discriminating 
customer by giving him the look that sell 

and feel of distinction, provided your 

by the gleaming loveliness of a merchandise 
Rocket Jewelry Box. 


118...11.50 doz. 410...5.50 doz. 
11...3.85 doz. 38W...3.75 doz. 324...11.50 doz. 


ROCKET 


JEWELRY BOX INCORPORATED 
125 E. 144th ST., NEW YORK 51, N. Y. 


watch boxes 


410 
“prestige” 








Security 


Phiers 
SAVE MONEY 
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Fine Quality, Money-Saving Price, German Made 


Hand made of finest polished steel, each plier is perfectly 
tempered for long, faithful performance. Single joint aligns 
perfectly, is bind proof—works smoother. 








No. 572 $1.10 No. 692 $1.35 
No. 563 1.10 No. 562 1.10 








ORDER FROM YOUR NEWALL JOBBER 


‘THE NEWALL MEG: CO. cuesco: 


AMERICAN HOROLOGIST AND JEWELER 




























Don't Buy a° Lemon”! 


Watchmakers 
& Jewelers 


Don’t pay your good money for 
slow-moving numbers which 
are hidden in a combination 
regular, heavy and cylinder 
watch crystal deal. Don’t be fooled. 


YP LVLPLCO 


You can be sure of increasing your profits by 
using FEDERAL nationally advertised Genuine | 
GLASS Moulded Cylinder Watch Crystals. You | 
can buy your Federal Assortment for less than | 
the wholesale price of all other known brands. | 













1 each of 432 Fast-moving Nos. Ass'’t ................. 
FREE Set of 1440 Labeled Compartments 
REFILLS — $4.00 per Dozen | 





Larger moulded cylinder glass crystal assortments (up to 1632 nos.) 
are available at comparable savings. Trade-in deals are welcomed. 





ALL FEDERAL ASSORTMENTS ARE PROTECTED BY A | 
“NO DEAD STOCK” GUARANTEE 

FREE CATALOG of 1680 Genuine Molded GLASS numbers available | 

| 


For immediate shipment or more information write to 


Federal Watch Crystal Co., Inc. 


129 FULTON ST. NEW YORK 38, N.Y. 
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returns.” _. 


Jack Gerson, 
Jeweler, 
New Castle, Pa. 





one of the 16,000 jewelers who personalize with 
) — Gravegraph 


x < 7? the tracer-guided 
portable engraving 
machine anyone 
can operate! 








Send for booklet 


nmnew hermes ENGRAVING MACHINE CORP. 


13-19 UNIVERSITY PLACE, NEW YORK 3, N.Y 
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AND A PERFECT CHRISTMAS 


Here are gift suggestions for watchmakers and jewel- 


YY selection of a book from this current list. You'll be 
remembered for a perfect selection. 


Pi, 
FOR JEWELERS { ( FOR WATCHMAKERS 
Handbook of Gem Identi- Timing Manipulations ........ $3.00 
MOMNON scteciccdnhmmsieians $6.00 Hamilton 
New Edition—Liddicoat ca 
The Jewelry Repair ( | Bench Practices for the 
RBINMIIE © ccecescinecosdintcnmeccter $4.85 L WOGEHIRGEEE ccccccccecctessccicnns $4.95 
Hardy 
Fundamentals for the Re- Watch Repair, Kelly.......... $4.95 
BOT. SOR iriecitetcstccsensetcn 9.00 
Brown Complicated Watches and 
Gems and Gem Materials..$6.00 Their Repair ......--------+-0- $7.80 
Slawson de Carle 


COO 


FOR COLLECTORS 


ews 


FOR CLOCKMAKERS 


Modern Clocks, Their Re- 











pair and Maintenance....$4.95 Romance of Time.....0-.-.-- $1.00 
Robinson Palmer 
Horolovar 400-Day Clock Old Clocks and Watches.$25.00 
Repair Guide co... $3.00 eae Britten—I7th Edition 
Terwilliger 
: Watchmakers and Clock- 
The Book of American 
Clocks $7.95 makers of the World..$ 10.00 
Palmer Baillie 
Clock and Watch Escape- A Treatise on Modern Horol- 
Sea a $7.50 ogy $6.00 
Gateley Saunier 


Book Department 


American Horologist & Jeweler 


P. O. Box 7127, Capitol Hill Sta., Denver 6, Colorado 
Please Add 10 Cents Postage for Each Book Ordered 
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Now! fUCITE 


“High Dome Round Crystals 


$4.50 
1 per dozen 





+ 





A PREMIUM LUCITE CRYSTAL— 
THE FINEST YOU CAN BUY... | a a - 
AND AT A REAL SAVING! I. 


Look at these unique features: 


A. Reinforcement at the point of C. Proper height to allow clear- 
greatest stress. ance of long hands and high 

B. A thin edge for maximum visi- center posts—without bulkiness. 
bility of the minute track, and D. Guaranteed not to shrink or 
tight waterproof fit in the bezel. discolor. 


Order them from your regular material jobber by your present numbering system. 





Assortment *1—'Y%4, dozen each of all 48 sizes (1 gross) . . . . $17.00 
Assortment *2—¥ dozen each of all sizes 20 to 26% (1 gross) $17.00 
Assortment *3—% dozen each of all 48 sizes (2 gross). . . . $33.50 


Order today for immediate delivery. Satisfaction guaranteed or 
your money back. Just fill out coupon and mail immediately to 
American Perfit Crystal Corp., 653 llth Ave., New York 36, N. Y. 


Sizes 


YOUR NAME 15 to 28'/2 
STREET. CITY. STATE. 


NAME OF YOUR JOBBER 
Note: you will be invoiced by your jobber 
















ippmeorican Perfit Crystal Corp. 
ral 


653 11th Avenue, New York 36, N. Y. Phone: Circle 6-8292 
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“WHAT'S IN BAK OF AN INTERNATIONAL piaL 
REFINISHING JOB THAT NO OTHER DIAL HAS? 








REFINISH THE DIAL WITH 
THAT REPAIR JOB. 





You Owe It to Yourself to Find Out Today! 
DIAL REFINISHING 


Any watch dial refinished EXACTLY AS THE ORIGINAL. 
INTERNATIONAL’S large staff of trained specialists insures 
highest quality workmanship at lowest possible cost. 
INTERNATIONAL uses the fastest possible delivery service. 
Prompt service is one of our main concerns. 

Contact your jobber or write for free mailing envelopes, job 
envelopes, and tins. 


MANUFACTURED DIALS 


As watch dia! specialists we carry a very large stock of manufactured 
dials in all shapes and styles for almost every movement. 


Super-fast service in any quantity. 


SPECIAL ORDER WORK 


1. Single dials made to order for any movement. Plain or 14 kt. 
numerals. 


2. Dials personalized. 


3. Emblems or insignia can be put on most any dial. 
(Masonic, Fraternal, Military, etc.) 


Estimat . 
stimates FY 
Cheerfully Given tynbe 
ae 
INTERNATIONAL DIAL COMPANY INC. 


22 West 19th Street Telephone WA. 4-2655-6-7 
P. O. Box 236, Old Chelsea Station New York 11, N. Y. 
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Quality Is an 


Eterna Iradition 


ETERNA: MATIC Centenaire — the 
world’s thinnest selfwinding watch with center 
second — is the modern executive’s 


trusted timepiece. Its ultra-thin movement, 
based on radically new principles of design, is 
precise, sturdy and functionally sound in 
inverse ratio to its thinness. The remarkably 
accurate and fashionably thin Centenaire 

has won acclaim in 124 countries of 

the world. It is the watch of the hour. 


THE ETERNA: MATIC — the selfwinding 


There Is Beauty 
In Quality, and 


watch with the ballbearing-mounted 


rotor — embodies all the salient 





characteristics of a truly great timepiece; 


precision, durability and faultless 
styling. The superlative Centenaire and 
Golden Heart models — tributes to 
the watchmaker’s art — are, respec- 
tively, the world’s thinnest and 


smallest ballbearing-wound automatics, 


ETERNA: MATIC Golden Heart — the 
world’s smallest ballbearing-wound automatic = 
is the watch with the “heart of gold.” 

Its distinguishing features are: 1) a unique 
23-K gold rotor that produces powerful 
winding action and 2) an over-sized barrel, 
mainspring and balance that ensure amazing 
accuracy. Its movement is ingeniously 
designed for maximum efficiency in minimal 
space. It is the modern woman’s fashion favorite. 


ETERNA - MATTIE 


ETERNA WATCH COMPANY OF AMERICA, INC. 677 FIFTH AVENUE, NEW YORK CITY 2 
20 
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National Survey Shows Areas 


Of Work in Watch Marketing 


Watchmakers of Switzerland study regional markets 


EDITOR'S NOTE: This comprehensive research study by The Watchmakers of Switzerland was 
developed by Foote, Cone & Belding advertising agency, and was conducted by Audits & 
Surveys, Inc., and by National Family Opinion, Inc., during the first half of this year. The 
survey was made on a national basis with broadest possible scope, covering non-jewelry outlets 
as well as jewelry retailers and including representative cross-sections of consumer opinion. 


ESTIMATED WATCH SALES 
IN 1956 


[] BOUGHT FROM 23,500 JEWELERS 
BOUGHT FROM 1000 DEPARTMENT STORES 
Price BOUGHT FROM 71,700 OTHER OUTLETS 


#5 [___|800,000 
on [Lala] 950,000 
Less 3,500,000 
we [___]*400.000 
1030 | 550,000 


1,600,000 
at Ly 





| 2,700,000 





AND 
over ff 200,000 


| pe A VAST, NEW RESEARCH STUDY 
made recently by The Watchmakers of 
Switzerland and conducted by important 
research organizations, there has emerged 
an authentic, thoroughly detailed picture 
of the entire watch market in the U. S. 
today. The wealth of facts compiled in 
the survey was the result of investiga- 
tions carried on among jewelry stores of 
all sizes as well as all other watch outlets, 
and from information obtained through 
the questioning of men and women of all 
ages in all walks of life. Produced was 
data on every aspect of the sale and 
purchase of watches; conditions in the 
trade and retailer attitudes toward watches; 
consumer attitudes toward jewelers and 
jewelry stores, and the watch buying habits 
and preferences of people across the na- 
tion. 


_ On these pages are some of the pertinent 
findings of the survey, since, in research 
of this magnitude no simple, overall 
analysis can be made. 

From the retailer standpoint, the survey 
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pictures jewelers as being primarily con- 
cerned about the entire problem of price- 
cutting both in jewelry and non-jewelry 
outlets. They are outnumbered as a source 
for watches in the under $15 price class, 
but predominate to an increasing degree as 
the price rises above $23. Big city jewelers 
are more inclined to be pessimistic about 
their present watch business; those in 
smaller and suburban markets are the 
optimists. 

While people who come to him for a 
watch do so Soties a jewelry store seems 
like a logical place to go for it and be- 
cause he has a reputation, the prestige of 
the jeweler (and the watch repairer) is 
not as strong as it should be—particularly 
among younger people (who perhaps are 
the key to his future opportunities). 

Despite certain market disadvantages, 
the jeweler is still the major outlet for 
higher priced jeweled-levers, and favors 


various constructive yyMBER OF STORES 


campaigns to protect CARRYINGWATCHES 
that position and help IN VARIOUS 
him sell more good price crasses 


watches; for building 
the idea of two-watch 


ownership; for telling s00 
the world about mod- aed — 


Gy cewerey srones 
Y 
ALL OTHER 
CO oonars 


a mase 
ern features such aS g-uses 000 
self-winding, and eee 


building a demand for 
them; a campaign to 
promote regular in- 
spection and mainte- 
nance of quality 
watches. He also 
favors identification of 
jeweled - lever watches 
as a selling aid. 
From the customer 


standpoint, the survey ‘20se "500 





brings into focus a picture of consumers 
who apparently prefer jewels in their 
watches, but aren’t sure whether they have 
them already. In buying a new watch, they 
would insist on shock-proofing, on anti- 
magnetic, water-resistance and self-wind- 
ing. They rate unreadable dials among 
their complaints. However, on the whole, 
consumers seem to be content with watches 
they have, and are not especially stimulated 
to do anything about a new watch unless 
they have to. 


A major portion of consumers, when 
ready to buy, report their watch purchases 
as being spur-of-the-moment. Most peo- 
ple expect a quality watch to last at least 
10 years, and younger LIFE EXPECTANCY OF A 
people rate the life ex- QUALITY Wan 
pectancy of a watch as a= 
shorter than older peo- 
ple do. 

Despite some of the 
negative trends re- 
vealed in consumer 
watch buying attitudes, 
as they refer to the 
jeweler, this fact can be % 
most encouraging: By ““tm sma som women wr 
a large majority most people say they in- 
tend to buy their next watch at a jeweler’s 
and expect to buy a more expensive one 
than they presently own. But this stated 
preference must be weighed against the 
strong promotional appeals of non-jewelry 
outlets, and their constant efforts to win 
retail watch traffic. 























The changing watch market 
—Where consumers buy 


Of the many major findings of sig- 
nificant importance to jewelers shown by 
the research study, one of the important 
ones is the changes taking place in con- 
sumer buying habits, or where watches 
are being sold today, indicating to the 
jeweler where his competition is. 

The survey found that of watches in 
use today, 61 percent had been bought at 
jewelry stores (56 percent by men, 68 
percent by women). Further accenting 
the changing market, a sampling in the 
a survey among people who had 

ught watches in the last two years 
showed that 42 percent came from the 
jewelry store. Apportioning of watch 
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sales for 1955 and 1956 is shown in§ 
following table of estimates: 

Type of store ror Sam 
Jewelry Store 42 
Dept. Store 13 
Discount House 13 
Drug Store 7 
Mail Order 
Post Exchange ! 
All other* 16. 

*Includes Apparel Shops, General Stor 
House-to-House Salesmen, Food and Hare 
Stores, etc. 


Here is how sales in jewelry stores Gog 
pare with sales in other outlets regional 

Jewelry stores in the South led in} 
percentages of jewelry store purchases, pi 
ticularly in the East Central states of A 
bama, Kentucky, Mississippi, and Tenng 
see. People bought fewer watches in d 
count houses and department stores in 
South than in any other part of the coum 
try, although in this same group of 
a higher percentage of watches was 
in drug stores than anywhere except # 
Pacific Northwest. ie 

Second lowest in the country in jeweliy 
store watch sale percentages were the 
ern North Central states of Illinois, Miqie 
igan, Indiana, Ohio and Wisconsin wif 
a figure of 36.3 percent compared with they 
42 percent national average. 3 

Lowest percentage of watch purchaseg 
from jewelry stores was made in tht 
Rocky Mountain and Western states Of 
Colorado, Wyoming, Utah, Montana 
Idaho, New Mexico, Arizona and Nevadi 
On the other hand California, Oregon an 
Washington slightly exceeded the nation 
percentage, but more watches were sold iff 
drug stores on the Pacific coast than in 
other part of the country. 

In the Eastern North Central states the 
is an indication that people are buyitf 
more watches in discount houses than aij 
where else in the United States, and de™ 
partment store watch sales in this part @ 
the midwest equaled the national averag 

Discount house watch sales in the Roe 
Mountain states and the West were fi 
the national average, but proportionate 
more people bought watches in depaf 
ment stores in these eight states. 

While these figures seemingly indicalt 
an increasingly larger share of watch bus 
ness going to non-jewelry outlets, a som 
what different picture is presented whet 
it is considered that the figures represem 
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number of watches sold, and that a large 
proportion of these represent watches sell- 
ing for $15 or less dominated by the 
traditionally well-known brands of non- 
jeweled-lever watches in this price range. 
In the higher price categories, the jeweler 
is largely Seillepnintant. as shown by the 
following table representing 
watch sales in 1956: 

Bought ae ~~ from 
from pt. 
Jewelers Stores 


18 % 
15 % 


estimated 


% of Total 
Watch 
Sales 


35 % 
24 % 


Price 
$15 or less 
$16-$30 
$31-$60 7% 30% 28 % 
$61 and over..84 % 5% 11% 13% 

While the above table indicates overall 
figures in the jeweler’s favor, it measures 
too, one of his problems; the percentage 
of timepiece purchases that is being made 
in the lower price ranges. 


Other 
66% 
45 % 


influencing buying decisions 


On reasons why today’s customer chose 
a particular store for buying his watch the 
two reasons mentioned most in the survey 
were (1) reasonable price and (2) the 
reputation of the store for dependability. 
This is brought out by the following table 
of men and women who bought watches 
for themselves: 

Consumer's Reasons for Choosing Store 

For Watch Purchase 

Women 
20.0 % 
20.9 % 
11.3% 
10.4 % 


Reasonable price 
Reputable dependable store.... 9.0% 
Mark-down or discount 9.7 % 
Large selection 6.6 % 
Budget purchase, charge acct... 1.9% 
‘Good service 
‘Warranty, Guarantee 

Further as to the matter of price, it was 
found that 43 percent of jewelers say at 
least half of the people coming into their 
stores are shopping for lowest price, and 
of these jewelers, 9 percent say all do so. 
A majority of department stores also found 
this to be true. According to 56 percent 
of the jewelers (and 60 percent of the 
department stores) more than half of their 
prospective watch customers secm to have 
decided on price ahead of time, and of 
these, 10 percent say all have decided on 
price beforehand. However, an almost 
equally large number of jewelers report 
that approximately half of their customers 
walk out with a higher priced watch than 
they intended to buy. Evident from these 
statistics is the presence of opportunities 
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for selling-up today’s watch customer. 
Related to these selling-up opportunitie; 
is information from consumers on the price 
they paid for the last watch they bought, 
which is shown in the following tables: 
Prices Paid for Last Watch Bought 
(Southern Area) 
Under $16- 31- 41- 51- 
$16 30 40 49 50 60 
Atlantic ....28% 23 10 5 5 6 
E. Central..24% 20 13 6 711 
W. Central 36% 16 Il 9 2 3 
Prices Paid for Last Watch Bought 
(Mid-Western Area) 
Under $16- 31- 41- 51- 61- 
$16 30 40 49 50 60 85 Ove 
E. North 
Central ....32% 22 13 
W. North 
Central ....30% 30 10 9 t 3 . Fa 
Prices Paid for Last Watch Bought 
(West Coast Area) 


Under $16- 31- 41- 51- 
30 40 49 50 


Mountain 7 eS 6 he 

Pacific 20 11 6 3 6 ee 
Responses from these same people when 

questioned on what they thought they 

would pay for the next watch they bought 

indicated a heavier emphasis toward pay- 

ing a higher price than before. 


6 2-83 


How watches are acquired: 
Importance of the gift market 


Where watches are bought has been 
pointed out previously. An interesting 
revelation of the survey is who are buying 
watches and for whom. In total, over two- 
thirds of all watches used by adults were 
received as gifts. Of all buyers during the 
two-year period of 1955-56, it was found 
that men outnumber women two to one 
among those given as Christmas presents, 
with birthdays accounting for 20 percent 
and graduations an additional 10 percent. 

Also, of gift watches bought by men, 
65 percent were women’s watches, and 68 
percent of watches bought by women 4 
gifts were for men. The biggest single 
kind of gift was from wife to husband, 
second biggest from husband to wife. 

Donors of gift watches were not de 
terred by the fact that recipients already 
owned a watch. Among those who te 
ceived a gift watch, there were just 4s 
many (about 50-50) who already had 4 
watch as did not own one. In addition, 
well over half of the people who were 
given watches had asked for one, includ- 
ing 20 percent who helped the donor 
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select it. The following table documents 


the reasons watches were bought for peo- 
ple already owning one: 


Bought by 
Men Women 
Old one worn, needed repairs..60.4% 49.4% 
Wanted better style, 
more up-to-date 
Wanted modern features 
He didn't like his old one 
He needed one 
(no specific reason) 
A watch is a pleasing gift 
Miscellaneous reasons 


Teenage market growing 


The considerable opportunities for watch 
sales in the teenage market were em- 
phasized in the survey finding. Almost 80 
percent of children over 10 own watches. 
By the time they reach age 15, 50 percent 
of them own “grown-up” watches, and 
by age 18, three quarters are owners of 
“adult” watches. Of watches bought by 
women as gifts, 25 percent were for sons, 
25 percent for daughters, and by men, 23 
percent for sons and 16 percent for 
daughters. 

The large and expanding teenage market 
was shown to be a field in which the 
jeweler can exploit and intensify the de- 
sire for a good watch, on the part of 
giver and receiver alike, to make a good 
watch the symbol of maturity and success. 

How about the jeweler’s reputation with 
today’s consumers? As previously noted, 
store reputation ranked 
second to price con- 
siderations when it 
came to decision by the 
customer as to where to —""—_- 
buy a watch. Evident = 
from the survey is that 
store reputation would 
be a stronger reason for 
choosing a store if store s- 
reputations were better, 
for it appears that the =~ 
jewelry trade does not -“~“ 
benefit from any special 
feeling of confidence on the part of the 
general public. 

On the consumer's feeling of confidence 
toward types of retailers, jewelers ranked 
well above the discount house but a good 
deal below druggists and department 
stores. Below is a tabulation of a cross- 
section of men and women who rated 


22.6 % 

2.3 % 

2.1% 4.3% 
23.0% 
3.5% 
2.8 % 


18.7 % 
2.6 % 


1956 WATCH SALES 
vs 1955 


Jewery 
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19S wos 
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various retailers as excellent on 


tion: 


reputa- 


Women 
60.9 % 
55.6 % 
49.0% 
46.5% 
31.7% 
25.7 % 
21.6% 
13.6% 
10.2% 

8.8 % 


Men 
59.8 % 


Druggists 
53.4 % 


Dept. Stores 
Shoe Repair Men 
Grocers 
Jewelers 
Watch Repair Men 

New Car Dealer...... 

TV Repairmen 

Auto Repairmen ......cccsssecessee - 8.1% 
Discount Houses 

Used Car Dealers 3.3% 

How did jewelers’ reputations in the 
regions compare with the national picture 
as shown above? 

In the South, in general, the jeweler’s 
and the watchmaker’s reputations stood 
on a par with the national average, al- 
though the percentage of people report- 
ing a feeling of confidence toward jewelers 
was lower in Arkansas, Louisana, Okla- 
homa and Texas than elsewhere in the 
United States. Tempering this, however, 
is the fact that in this same area the © 
reputations of druggists and department 
stores also fell below the proportion in 
other parts of the country. 

While, on a comparative basis, the 
reputation of druggists and department 
stores rated fairly high in states of the mid- 
west in relation to the national averages, 
people in this area also felt a slightly 
higher degree of confidence toward the 
jeweler and watchmaker, with the prestige 
of watch servicemen being second Fighest, 
in proportion to other geographic regions, 
in the West North Central States (Iowa, 
Kansas, Minnesota, Missouri, Nebraska, 
North Dakota and South Dakota). 














Watch features & their 
sales appeal 


In states of the Far West the proportion 
of jewelers and watchmakers whose reputa- 
tions were considered excellent fell below 
the national averages, on a percentage 
basis. Relatively less confidence than in 
any part of the country was registered for 
watch servicemen in the Mountain States 
(Arizona, Colorado, Idaho, Montana, Ne- 
vada, New Mexico, Utah and Wyoming). 
This corresponded to a higher proportion 
of people in that area who rated their 
degree of confidence in both the jeweler 
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and. watchmaker as questionable. 

The above table could indicate that the 
jeweler’s reputation can be helped by be- 
coming a source of watch information, 
where customers turn for guidance in 
choosing a watch. But there appears to 
be a large area of un-informed consumer 
opinion in which the jeweler can work in 
order to turn his knowledge of watch 
features into a prestige advantage. 

As long-standing a watch feature as the 
self-winding movement is still, the survey 
found, a relative rarity ADVANTAGES 
among watch owners. OF A WATCH REPAIR 
Only 11 percent of the DEPARTMENT 
men and 1 percent of 
the women in the cross- 
section already own an 
automatic watch. There 
is, on the other hand, 
considerable indication 
in the survey of a 
growing consumer ac- 
ceptance for watches 
having this particular 
feature. 

By making consumers more conscious of 
watch features, the jeweler may well be 
able to create greater customer dependence 
on his store for that which is modern and 
up-to-date in watches. The following 
table from the study shows how close an 
agreement there is when it comes to fea- 


mn more potential 
customers 


Poys expenses keeps ° 
me in business 


Increases soles aa - 
Concence a "5 
Speeds up repos Ber 40 
Service to customer e& 101 
wecossery a ie "0 


No advantage We ares 53 


tures which the jeweler thinks will selj 
and what customers want: 















RETAILER CONSUMER 
“Very Helptul” _ Insiet Ow 
le n: 
a4 - Their Next Was 
Jeweler jo Men Wome 
*Full-Year 
Guarantee .....72.1 % 81.8% — weeseore soem 
Shockproof ........ 75.8% 77.3% 58.3% 33.8%" 
Water Resistant 72.0% 77.3% 57.5% 37.7%" 
Self-Winding ...60.4% 57.3% 22.0% I7.1% 
Anti-Magnetic ..60.1% 41.0% 34.5% 13.6%" 
Calendar  ........- 9.1% 3.0% 1.7% O7%e 
DAGUTR chccinninmtinc 10.0% 58% 24% 21% 
Chronograph .... 9.1% 8.0% 2.0% 1.2% 
Extra Thin ...0----- 24.6% 20.5% 8.0% 7.9% 
*Rugged, won't 
need repairs ....39.3 % 39.5%  — seccsoe serum 
*Better Looking 46.9% 39.8 % — ssxecun em 
*Cost a little 
more, but real 
eee 46.8% 42.0% — cance ouuigne 
*A better brand 55.0% 63.5%  — cseeor oni 


*Consumers not asked. 


A conclusion from the above tabula 
tion is that where the jeweler himself has 
confidence in promoting and conveying the 
advantages of certain features in modem 
quality watches, there is a corresponding 
acceptance of these features by consumers. 
By devoting similar effort to promotion of 
those other, newer watch features he can 
create similar customer acceptance for 
these, and thus be afforded a broader field 
of selling opportunities. 


Horolovar designs new battery clock meter 


| ponent’ NEW BATTERY CLOCK 
METER, No. 101 is especially de- 
signed for the clockmakers to use with the 
new imported battery 
clocks, including the 
Kundo Contact, the 
Kundo Transistor, the 
Junghans ATO, etc. It 
can also be used with 
old battery clocks such 
as the Bulle, Poole, 
Barr, Eureka, Tiffany Neverwind, and 
others. 

Several hundred thousand of such 
clocks have been imported during the past 
two or three years and the increasing in- 
terest in this ‘ype of timepiece is bringing 
many of the older ones out of the attic. 


HOROLOVAR 
GATTER? CLOCR METER Me 101 
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Inevitably, the clockmaker will find these 
clocks brought in for repair, or for battery 
replacement, so that he must have an ac- 
curate meter . . . one with a sufficiently 
high resistance not to drain a battery when 
it is being tested. 

These requirements are competently met 
in the Horolovar meter, with its high re 
sistance D.C. Voltmeter (0-1.5 volts) and 
Ammeter (0-3.0 milliamperes) (500 
ohms) combined, the exact requisites for 
checking battery strength and for making 
general battery clock repairs. 

Complete instructions included, this 
meter is available from leading material 
houses or direct from The Horolovar Com- 
pany, Box 299A, Bronxville, New York, 
price $7.50. 
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KJ.: Can you tell us something about 
the Roskopf Watch? 


Answer: The Roskopf watch was invented 
by Georges Frederic Roskopf of Chaux-de- 
Fonds. He was born in 1813 and died in 
1889—German naturalized Swiss. A most 
eminent maker produced in 1868 the 
Roskopf watch—-selling at 20 francs. The 
first cheap, yet good watch. The first 
model was about 20-size encased in a 
nickel case with a jointed back and snap 
on bezel. It was a stem winder. However, 
it did not have a back wind and to set 
the hands it was necessary to remove the 
front bezel and then push the hands to 
desired time. The movement was plain 
brass, as were the wheels. It had a 
solid balance wheel and no jewels. Bal- 
ance pivots run in brass bearings. It had 
a pin escapement similar to the pin escape- 
ment in use today. 

However the pallet frame was so con- 
structed that if any changes to the position 
of impulse pins were required, the thin 
arms holding the pins could easily be bent 
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Reader’s Query Elicits Discussion 
was) Of Roskopf (Pin Lever) Watch 





to proper positions. The lever action was 
somewhat different. In place of a roller 
jewel, there was a brass  anaed attached to 
the balance staff. That engaged the fork 
slot and then there was an extra long 
guard pin that passed by center through a 
slot in a small roller. The action was safe 
and no trouble was met with by the bal- 
ance going out of action. The watch 
would run about 30 hours on one winding. 
A later model was made with a regular 
back wind winding mechanism and ar- 
rangements for setting by means of a 
push pin projecting from the edge of the 
case. There are no records to show just 
how many of these cheap watches were 
made. 


Comparing train of electric 
watches and regular watches 


C.C.K.: Do the new electric watches 
have the same train and escapement as 
our everyday watch and that the only 
difference is, it is kept running by a 
motor that winds a pring? A self- 
stamped envelope is enclosed. 


Answer: Thank you for your considera- 
tion for enclosing a stamped envelope. 
Every little helps. Now for your ques- 
tion. The electric watch has a train of 
wheels similar to our regular watch in- 
stead of a barrel and mainspring, the 
space is taken up by a small cell and in- 
stead of a regular escapement that keeps 
the balance in motion, the action is re- 
versed. The balance and hairspring, when 
once set in motion, makes and breaks con- 
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nection that creates energy to keep the 
balance in motion when passing in and 
out of a magnetic field. At each vibra- 
tion of the balance, a jewel picks off a 
tooth that might be called the escape 
wheel and this in turn drives the fourth 
wheel, third wheel, and center wheel. The 
train calculation is the same as our every- 
day watch, but the difference is that in 
the electric watch, the balance drives the 
train, while in our regular watch, the 
train drives the balance. Great strides 
have been made and perhaps within a 
few years the electric watch will be im- 
proved and made very easy to repair. No 
doubt, like many things on the market, 
when they first appeared, were very ex- 
pensive but, in time, were improved and 
modified until we all can enjoy their 
benefits. In time, perhaps, we will all 
wear an electric watch and wonder how 
we ever got along with the old-fashioned 
watch having a mainspring that had to be 
wound every day. 


How many watches can be 
repaired in a day? 

W.H.: How many watches per day 
—— an average watchmaker turn 
out? 

Answer: Your question is one that is hard 
to answer. Your question might refer to 
some trade shop that does fast work and 
the watchmaker has to turn out anywhere 
from 12 to 15 watches per day. And in 
such cases, very little is done, only the 
absolute requirements to make the watch 
tick. Every corner is cut to increase speed 
and turn out more work. Then there is 
a first-class shop where the watchmaker 
is instructed and required to turn out first- 
class work. In that case he may turn 
out three to four watches per day. If 
he is handling complicated watches such 
as repeaters, chronographs, calendars, or 
alarm watches, he will require more time. 
However, the charges for handling such 
work are adjusted to allow the workman 
fair compensation. Then there is the 
watchmaker that takes in the work, de- 
livers and keeps his repair records, and 
also helps to wait on customers. 

One cannot set any fixed number of repair 
jobs he might accomplish during his work- 
ing day. Then there is the watchmaker 
working on commission basis. He will 
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naturally turn out as much work as 
sible each day and much depends on the 
pride he takes in his work. He may be 
working to build up a reputation and will 
be careful about his work. Or he may 
not care how work turns out as long 
as he can getout quantity. So as you 
see it is very hard to state just how man 
watches per day a workman must tum 
out. From visiting first-class stores | 
learn that the watchmaker will average 
three to four watches per day and then 
allowances for complicated work are con- 
sidered so that the average day’s work on 
such watches may only be two or three or 
even less if he has to handle repeaters or 
chronographs. The repair prices are high 
enough to allow the workman ample time 
to turn out a good job. 


To increase force of draw 


W.E.B.: I wish you would give me just 
a quick idea how to change draw on 
pallet stones, not any theory but only 
any simple rule, 


Answer: To increase the force of draw, 
warm the cement holding a pallet stone, 
and push the acting end of the stone 
toward the escape wheel tooth next to 
act on the stone. To lessen the draw, 
move the stone in a direction contrary to 
the above. 


No objections to properly 
done repivoting 


C.G.B.: During a visit to a trade shop, 
the question of repivoting a staff or a 
pinion was argued whether it was proper 
or profitable and whether the timepiece, 
especially a high-grade instrument, 
would keep accurate time after repivot 
ing. What is your opinion on repivot 
ing? Please let us hear in one of your 
early columns, 


Answer: Today, since we can obtain ma- 
terials such as balance staffs and pinions 
that are most 100 percent perfect, there 
is no real necessity to repair or repivot 4 
balance staff or pinion. However, that 
applies to our modern watches. When it 
comes to replacing a staff or pinion in 
an antique watch, then it might pay to 
repivot and if properly accomplished, 
there is no reason why the watch should 
not keep as good time as ever. In the 
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eatly days, the material was very irregular 
and more often than not a staff would 
have to be considerably altered to fit the 
watch before it could be used. The pivots 
would be of different sizes and roller 
shank too large; balance seat too high; 
hairspring shoulder too large, or too small; 
and often the staff was too long or too 
short. 

And to make these changes, would take 
more time than to repivot the old staff 
and quite often the new pivot would be a 
better wearing pivot because the new 
pivot would be of better and harder steel. 
Chronometer repair shops will often re- 
pivot a chronometer staff, claiming that 
the new pivot is made from extra hard 
pivot wire or especially treated wire for 
pivoting purpose. A chronometer balance 
staff runs in one position only. Con- 
sequently, the pivot that wears most is 
the upper pivot and as the job of repivot- 
ing is quicker than to turn a new staff, 
and if properly done, there can be no real 
objections. The art of repivoting cannot 
be gained the first time it is tried, but 
with a lot of practice and patience it can 
be accomplished and as stated a repivoted 
staff will perform as well as a new one. 
The art of repivoting depends on how 
close the work is held to truth and how 
well the pivot fits and how well it is 
finished. 

It is very hard and sometimes impossible 
to detect a repivoted staff, especially if the 


staff proper and the pivot are of the same 
hardness for then the polish on both sur- 
faces will appear the same. But if the 
pivot is habier than the staff, one can 
detect the different color ‘of the two 
olished sections of the staff and pivots 
by holding them so that daylight strikes 
at the same angle. Drilling the hole and 
fitting the plug, then turning the pivot 
and grinding to size and final polishing 
are all operations that if not properly done 
will have their effect on the finished job 
and finally on the timekeeping qualities 
of the watch itself. 


Recipe for marble cement 


C.B.A.: In this part of the country, we 
have quite a few marble and onyx clocks 
and quite often I am called on to repair 
a marble case. I have tried different 
glues and plaster of paris. However, I 
don’t have much luck as the broken 
parts soon let go and then I have to do 
it all over again. I have read your 
column for a long time and have found 
many helpful suggestions and trust I 
will find an answer to my problem in an 
early issue. 


Answer: (1) A marble cement which dries 
almost instantaneously, qualifying for all 
sorts of repairing and only presenting the 
disadvantage of having to be_freshly pre- 
pared each time, notwithstanding any 
subsequent heating, may be made as fol- 
lows: In a metal vessel or iron spoon melt 
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five parts of resin (or preferably mastic) 
and one part beeswax. This mixture must 
be applied rapidly, it being of advantage 
to slightly heat the surface to be united, 
which naturally has to be previously 
cleaned. This cement is best adapted for 
articles of porcelain, marble, etc., which 
are not exposed to any heat subsequently. 





(2) Flour of sulphur, one part; hydro- 
chlorate of ammonia, two parts; iron 
filings, 16 parts. This substance must be 
reduced to a powder and securely preserved 
in closely stoppered vessels. When the 
cement is to be employed, take 20 parts 
of very fine iron filings and one part of 
the above powder; mix together with 
enough water to form a manageable 
paste. This paste solidifies in 20 days and 
becomes as hard as iron. 


(3) A recipe for another cement useful for 
joining small pieces of marble or alabaster 
is as follows: Add one-half pint of vinegar 
to one-half pint skimmed milk; mix the 
curd with the whites of five eggs, well 
beaten, and sufficient powdered quicklime 
sifted in, with constant stirring, so as to 





form a paste. It resists water and a mod. 
erate degree of heat. 

(4) Cement, 10 grams; slacked lime, fiye 
grams; powdered white lead, five grams. 
pulverized chalk, one gram; silicate of 
soda, 25 grams, and enough water to make 
a homogenous paste. Use this composi- 
tion at once, for it hardens very rapidly. 


How to file a pin-tong 
E.W.C.: Most every time I fit a new pin. 
tong, my customers complain that the 
pin point tears the silk when pushing 
the pin through the cloth. I file the 
point as sharp as possible. Sometimes 
I file a long point, and then I try a 
stubby point. But they still seem to 
tear the cloth as the points pierce 
through the goods. Can you suggest 
what I am doing wrong? 


Answer: I don’t think you are doing any. 
thing wrong. But I am sure you did not 
do enough to complete the job. You say 
you filed the points when naturally the 
cross file marks will have the tendeng 
to catch or resist as the pin is forced 
through the goods. After filing the pin 
point to shape, lay it on a filing block and 
with a rounded burnisher, stroke and 
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burnish the surface of oe lengthwise in- | 


duding the very tip of pin. When all 
cross file marks are removed or burnished 
out, you will find the pin will enter the 
finest silk without any tendency to tear or 
catch. 


Two good questions 


P.N.: What is the best way and the best 
tool to use in tightening cannon pinions 
on small ladies watches? Seems such 
an easy matter to get them too tight 
so they snip off the teeth to the minute 
wheel when they are set. Please give 
directions in using cyanide in cleaning 
glock movements. Also what should one 
use as a rinse and drier? I know this is 


poisonous. 


Answer: There are several tools on the 
market for tightening a cannon pinion and 
most any of them will do the job. How- 
ever, in each case it is a matter of touch 
and judgment as to the F apc amount 
of pressure to apply, and experience is 
your only teacher. One common way and 
pethaps the most used method is to dress 
a brass wire that fits into the cannon pin- 
ion. Then with a cutting plier, apply 
= in the thin part of the tube. The 
ass wire will prevent the tube from 
collapsing. 

One or two trials may be required to bring 
about just the right amount of friction if 
the pinion fits too tight. It is an easy 
Matter to open it up with a broach. You 
will find a stump among your staking 
tools having a V-slot. This is for the pur- 
pose of laying the cannon pinion in and 
then with a pointed punch, the cannon pin 
can be closed. Be sure to support the 
cannon pinion with a brass wire inserted. 
Another suggestion is to lay the cannon 
pinion on the cutting edge of a cutting 
Plier that is resting upright on the bench 
and then lift the other plier handle and 
let it drop of its own weight by raising 
the handle to different heights. You will 
get different results and many times this 
will prove successful when using cyanide 
in cleaning clocks. It is wise to rinse the 
parts in hot soapy water, as cyanide is 
slimy and does not rinse very well in cold 
water. 

Then rinse again in clear water and a dip 
in alcohol to remove the water is good 
Ptactice. Then dry the parts in warm saw- 
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dust.. Cyanide is very poisonous for 
open cuts or sores and to inhale its fume 
is bad for the lungs. It is better t 
eliminate cyanide and use other method; 
for cleaning clocks, unless you ate cleaning 
clocks with polished plates and at that your 
writer would recommend to buff the parts 
on your buffing machine. 


To hold small parts 


S.T.: Will you recommend some tweezer 
that is good for holding small parts? | 
have a lot of trouble with parts s 

ping away when assembling the watch, 


Answer: I am not in position to recom. 
mend any particular tweezer. As any of 
the better grade tweezers are good, there 
is a variety of tweezers made for special 
work. Perhaps your trouble can be laid 
at your own door from the way you handle 
the tweezer by gripping the small piece 
you are picking up too tight and thus forc- 
ing it to snap away or maybe you do not 
recondition the points to the best advan. 
tage. The points should be strong and 
it is well to have at least two pairs of 
tweezers for assembling; one for large 
work, and one for small work. 

For reconditioning the points, first see that 
they are not too hard. Draw the temper 
to a purple color. Then with a small flat 
file, dress the inside of points by drawing 
the file lengthwise as the points are held 
tight against the file. Then dress the 
points to equal length and width. By 
filing the inside of points lengthwise leav- 
ing file marks, you will find that the sur- 
faces are flat and parallel. The file marks 
will have a tendency to prevent small parts 
from snapping away. You will have less 
trouble than if you attempt to resurface 
the points by stoning the points crosswise. 
It only takes a few minutes, but it is time 
well spent. 


Use for old friction jewels? 


B.G.B.: I have several gross assorted 
train jewels such as were used before 
friction jewels came in use. Is there 
any way to cut them down so that they 
can be used as friction jewels or do you 
know of any shop that does that kind 
of work? 


Answer: For you to attempt to regrind 
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the old fashioned jewels in order that they 
may be used as friction jewels would en- 
tail so much work, material, and time that 
the cost would be prohibitive compared to 
the cost of a ready made friction jewel. 
Your writer is not aware of any shop that 
specializes in making friction jewels from 
the old style jewel. Perhaps some of our 
readers can give you assistance and advise 
where such work may be done. If such 
information comes to hand from any of 
our readers, you will be advised. 


To sharpen oil stone slip 


0S.: I have several worn oil stone slips. 
How can I sharpen up an oil stone slip 
so as to have a nice flat surface and 
good sharp corners and so it will cut 
like new? 


Answer: To repair or finish the square 
oil stone slip, use a piece of plate glass 
and charge the surface with fine car- 
borundum powder or oil stone powder 
and water. ‘Then rub the stone on the 
glass until you get the results required. 
By using different grades of powders, you 
will obtain different surfaces on the oil 
stone. This method works fast and the 
time is well spent when resurfacing the 
oil stone slip. 


To dry or not to dry 


C.C.S.: What do you think of the way 
to clean clocks by simply immersing 
them into cleaning solution and drying 
them over a hot radiator? 


Answer: Your writer is aware that there 
are some shops that practice cleaning the 
clock movements without taking them 
apart and they are getting away with it 
and seem to be doing well—at least for 
the time being. It stands to reason that 
no a of machinery can be cleaned 
satisfactorily without cleaning each part 
separately and to do so the clock move- 
ment should be taken apart for more than 
one reason. When the clock is apart, one 
can examine the pivots for wear or check 
the pivot hole for wear and then the main- 
spting should be opened up or released 
in order to give it a good cleaning and 
apply new lubrication. Unless the clock 
is taken apart for cleaning, how can the 
workman know that everything is OK by 
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only giving the clock a bath and ‘placing 
it on a hot plate to dry? 

And at that it is a question whether the 
pivot bearings are flushed out clean so that 
after the clock is oiled, the oil will soon 
become contaminated again. Then the 
workman will have to give the clock an- 
other bath and perhaps a free one at that 
with some extra work besides to make 
the clock run. For my part I am old 
fashioned enough to take my time and 
take the clock apart when all necessary 
repairs can be made and last to do, is 
then to clean the clock, not forgetting to 
remove the mainspring, cleaning and 
lubricating it properly before replacing 
back into the barrel. If it happens to be 
an open spring, release it from the clamp, 
clean, reoil, and replace in clamp before 
assembling clock. I strongly believe in 
taking good care of the mainspring then 
the mainspring will take good care of the 
train and timekeeping. 


About the first Elgin 
S.B.: When did Elgin National Watch 


Co. make its first watch and what modq 
was it? Was it known by a numbe 
or by a name? 


Answer: The first watch movement mak 
by the Elgin National Watch Co. was a 
18 size key wind and key set. It wa 
numbered 100 and was a 15 jewel called 
B. W. Raymond and left the factory abou 
1865. Mr. B. W. Raymond was president 
of the company and was also mayor of the 
city of Chicago. The original name was 
The National Watch Co., Elgin, Ill. In 
1874 the name was changed to Elgin Na. 
tional Watch Co., Elgin, Ill. Watch No, 
100 is still in running order and is among 
a collection of antique watches to be seen 
at the Elgin National Watch factory. 


ARON L. DENNISON, known as the 

“Father of American Watchmaking," 
founded the Waltham Watch Co. and intto- 
duced interchangeable parts. He was the 
grandfather of Major Gilbert Dennison, inter- 
nationally known in the trade.—British Horo- 
logical Journal-The Watch & Clock Maker. 
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EWELRY STORES THROUGHOUT THE 
Biscrm STATES afte well equipped 
for the industry's ninth annual “Watch 
Parade” promotion scheduled for 12 days 
this month. 

When the annual pre-Christmas mer- 
chandising program, sponsored by the 
Watchmakers of Switzerland, New York 
City, gets under way on Oct. 7, thousands 
of jewelers in large metropolitan areas and 
small communities across the nation will 
have a chance to increase their sales and 
their profits by drawing consumer interest 
to jeweled lever watches. 

Theme of the 1957 program will convey 
the idea that there’s ‘‘a second watch for 
the well-dressed wrist—be it man’s or 
woman’s.”” 

To set the stage for “Watch Parade,” 
which has been one of the Watchmakers 
of Switzerland’s most successful and pop- 
ular programs in recent years, the Swiss 
organization distributed a four-page bro- 
chure giving details of the promotion, and 
suggesting ways in which retailers will 
participate. 

Merchandising materials were also dis- 
tributed to jewelers by the Watchmakers 
of Switzerland without charge. Included 
were illuminated window displays for set- 
ting up a “Parade” exhibit in store win- 
dows or on counters, five mat advertise- 
ments for use in local newspapers, and a 
direct-mail post card mat. 

Accompanying the displays are supplies 
of side cards with short descriptions to 
identify special-feature watches—calendars, 
alarms, shockproof, and  anti-magnetic 
movements. 

Values of the program include its 
stimulating effect on consumer gift buying 
interest in advance of the Yule season, and 
benefits participating jewelers will receive 
from being associated with national con- 
sumer advertising on the ‘Watch Parade” 
in “Look” and “Reader's Digest” which 
teach 53,000,000 readers. 

Officials of the Watchmakers of Switz- 
etland advised jewelers to be sure to have 
an adequate inventory of new types and 
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HERE ARE “WATCH PARADE" AIDS for 
1957. Jewelers throughout the country re- 
ceived packages of these materials free of 
charge from the Watchmakers of Switzerland 
to help jewelry stores participate in the ninth 
annual "Watch Parade" promotion Oct. 7th 
to 19th. At top is illuminated display and 
cards. Under the display are advertising mats 
and customer post card mat. Heart of the 
"Parade" will be fine displays of jeweled 
lever watches. 


styles of jeweled-lever watches in their 
stores; to set aside plenty of window space 
to make full use of the “Watch Parade” 
display; to feature an assortment of the 
latest in Swiss jeweled-lever watches with 
the display and to label special features so 
that the display is as self-explaining as 
possible, and to give the window eye-catch- 
ing interest which will lead potential cus- 
tomers into the store where a dramatic 
exhibit of watches can carry through the 
theme. 
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APE MODEL WATCHMASTERS manu- 
factured by American Time Products, 
Inc., 580 Fifth Avenue, New York City, 
are going onto the general market for 
jewelry stores for the first time as the firm 
commemorates its 20th anniversary. 

Charles H. Fetter, president, reports that 
his company began making and selling 
tape models in 1939, but that volume sales 
were confined exclusively to the nation’s 
armed forces. 

He said that the machine being mar- 
keted for jewelry store repair departments 
has been re-designed to conform in size 
and appearance with the drum models 
which have been in broad distribution for 
a number of years. The tape model sup- 
plements but does not replace other 
models. It provides a choice of drum or 
tape according to personal preference. 

American Time Products personnel ap- 
peared at various watchmaking and jewelry 
conventions earlier this year to discuss the 
tape model, which has been subjected to 
thorough and rugged tests in the com- 
pany’s laboratories and on the benches of 
watchmakers. 

Features of the new model which Mr. 


American Time Products 
Markets Tape WatchMaster 






ee. 










Fetter considers important are that it pro- 
vides straight line, on-time records for 
odd-beat watches; each dot of the watch 
record becomes visible at the instant it is 
printed; no waste of paper is involved and 
there is no loss of time while waiting for 
the record to appear; the paper is im 
mediately re-usable, the records are printed 
without ink or a ribbon; clear, close dot 
records permit accurate reading and de 
pendable analysis, and calibrated paper 
preserves records for future reference. 

Mr. Fetter reports that the watchholder 
tests cased or uncased movements. A mi- 
crophone snaps out for testing clocks, 
watches in trays, and watches on custom- 
ers’ wrists. There’s a hairspring vibrator 
in the watchholder. 







Management Changes at Burton M. Reid 


EY EMPLOYES recently purchased Bur- 

ton M. Reid, Inc., Springfield, III., 

one of the nation’s major material and 
jewelry supply firms. 
Buyers at an _ undis- 
closed figure are Lester 
E. Collins, president; 
Herman L. Scarber, 
vice president and sales 
director; Francis A. 
Kohorst, vice president 
and comptroller, and 
Lawrence W. Knox, 
chairman of the board of directors. 
Mr. Collins and Mr. Kohorst have been 
on the firm’s managerial team for many 
years. Mr. Knox and Mr. Scarber have 
been representatives of the firm in Illinois. 





Other officers of the firm are Henry 
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Scheifinger, material manager, and Joseph 
Devitt, trafic manager. 

Founded in 1913 by Burton M. Reid, 
the company was operated initially as a 
factory manufacturing watch staffs and 
jewels for watchmakers under the trade 
name, Correct Measurement Staff Com- 
pany. Mr. Reid’s two sons, J. S. and 
Frederick S. Reid took over the business 
in 1936 and expanded the operation to 
include all, watch materials and jeweler’s 
supplies. They operated the company ut 
til the death of Frederick in 1949. From 
then until 1955, Mr. J. S. Reid operated 
the firm as president when he retired. 
The new owners do not have plans for 
expanding the firm’s lines, but they afe 
inaugurating a program to strengthen and 
improve their service to watchmakers and 
jewelers. 
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ARLY FALL TRAFFIC into jewelry stores 
E throughout the United States is ex- 
cted to receive a stimulus from the Ham- 
ilton Watch Company's spectacular nation- 
wide $100,000 Style Preference Contest 
for consumers. 


Top prize out of 1,400 being offered is 
a fabulous $5,000 Saturnalia pendant 





watch shown in the 
accompanying _illustra- 
tion. It is set with 


205 diamonds and was 
a prize-winner itself 
when it was awarded 
the jewelry industry’s 
highest honor, Dia- 


Hamilton $100,000 Style Preference Contest 


their choice to be designated by model 
number. 


They will first have to visit local 
jewelry stores and examine Hamilton watch 
displays so that they can designate fea- 
tures they like in a specific model. The 
stores will supply entry blanks. Con- 
testants must then return to the stores at 
a later date to return the entry blanks. 


Other prizes offered are two second 
awards of ladies’ diamond watches valued 
at $1,500 each; two third awards of ladies’ 
diamond watches valued at $750 apiece, 
100 fourth awards of $150 watches, 500 
fifth awards of $72.50 watches, and 795 
sixth awards of $49.50 watches. Judging 


















x for monds U.S.A. will be conducted by Reuben H. Donnelley 
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CLOCKWISE 





By J. E. COLEMAN 


Grandfather Coleman 
Gets Instruction in 
Office Management 





PRITIMROL AIT) meh s 





Mr. Coleman invites 
your questions. If your 
question requires a di. 
rect answer, please en. 
close a self-addressed, 
stamped envelope, |i 
is impossible through 
correspondence to give 
valuations of antique 
time-pieces; question; 
of this nature cannot 
be answered accu 
rately. 


OTHERWISE 





NO WONDER J.E.C. NEEDS TWO SECRE- 
TARIES . . . even his window curtains have 
clocks, and with Orville R. Hagans pointing 
sternly at the young ladies, it is easy to see 
why they turn out so much good copy for 
their Granddad and the AH&J. In the picture, 
a snapshot by J.E.C. in 1947 shows the 
late Fred Cole at Keystone; Charlie Fran, 
editor Southern Jeweler; Francis Bentley, re- 
tired, now in England, former editor National- 
Jeweler; and Alan Clevenger, then managing- 
editor AH&J. Staff members are the Misses 
Jacqueline and Janet Coleman, daughters of 
Mr. and Mrs. J. E. Coleman, Jr. 
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(peg SOME OF THE REGULAR READERS 
of C. & O. should request photo of 
our new secretary did not come exactly asa 
surprise—but—when we noted that many 
remembered that first one of “Jan’’ in the 
February, 1952, column; some even quot- 
ing date and page, we were surprised and 
unless you happen to be a ‘‘proud grand- 
— yourself, you simply have no idea 
ow much these requests tickled our ego 
(Grandmother Collins, take note). 
Having presided over a one-man, one- 
bench or one-horse operation for all these 
years we've developed a sort of rugged- 
individual attitude; this lone-wolf status 
is not at all conducive to smooth and easy 
management of an office in which there 
is a number of employees (two), which 
we soon discovered when this latest photo 
effort was up for discussion. At the very 
outset it became quite evident that any 
photo should include the entire “‘secre- 
tarial staff,’ not just the latest addition 
thereto. To further cinch her point the 
No. 1 secretary was quick to remind us 
that.she had almost six years “seniority.” 


A New Pamphlet 


“Johann Philipp Treffler, Clockmaker of 
Augsburg” by givio A. Bedini, privately 
published, wrappers, 41 pages, 37 illustra 
tions (A.H.&J. Book Dept. $1.50 pet 
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copy) - With a short foreword by Dr. 
Derek J. Price, Christ’s College, Cam- 
bridge. 


We've always been just a little long 
upon the history angle and find this first 
comprehensive study of the life and work 
of the man credited with having success- 
fully completed Galileo’s clock model 
very interesting. Treffler put up a one- 
man fight against the Guilds of Augsburg 
for 20 years—and won. We believe that 
Mr. Bedini has poured into this little 
booklet more effort and research time than 
has ever gone into any horological publica- 
tion of similar length, and agree whole 
heartedly with Dr. Price, when in his fore- 
word, he says: “History is not all kings and 
queens and battles: horology is not all 
Tompions and Terrys. One needs to know 
and understand the background supplied 
by all the little men whose total effort may 
even exceed that of the giants whose work 
we know so well.” 


New Tools 


A plier, especially designed for bending 
and shaping the inside coil of clock main- 
springs has just been announced by Mr. 
William A. Phelps, 41061/, Glenway Ave., 
Cincinnati 5, Ohio—retails at $3.75 per. 
This is a very substantial tool and we find 
it “does the job’ —all of us, at one time 
or another have had to pull down a French 
or 400-day clock again simply because the 
inner coil of its mainspring was not prop- 
etly shaped to fit the winding arbor and 
it did not hook—the average round-nose 
plier is generally a little small—it is some- 
times necessary to remove the spring from 
the barrel in order to get to the “head 
side.” Phelps’ new plier shapes the 
spring by having the round member press 
it into a convex nose—the nose is ihaaty 
long for wide springs and this eliminates 
ever having to remove the spring from the 
barrel to get a bend next to the head. 

In the August column we mentioned 
Mr. 400-Day Terwilliger’s new battery 
meter announcement—they are in produc- 
tion now and we've been trying one out 
for the past month—it is an efficient little 
meter very handy for pinpointing circuit 
trouble in battery operated clocks as well 
as testing batteries. Now Horolovar is 
manufacturing a case for it. Made of 
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ACON@™™ 


THE GUARANTEED WATCH CROWN 


ACON watcu crown co. 
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50 Eldridge St., New York 2, N. Y. 
Seesiawins tea tied cre ( Same 
Sold through Wholesclers & tebbons = | 













JEWELER’S TAGS. 
CATALOG ON REQUEST. 


C.J. FOX 


236 Aborn St., Prov., R. I. 








CUCKOO CLOCK PARTS 


Bellows ¢ Chains ¢ Dials e Hands 
Pendulums e Trim e Wheels ¢ Weights, etc. | 


Musical Units 
400-Day Parts and Domes 
Clock Movements 


Grandfather with Westminster chimes or 
Bim-Bam, Grandmother, banjo and 1 Day and 
8 Day fit ups. Chime Rod Assemblies. Jung- 
hans ATO Batteries. 


Send for a New Catalogue Showing Largest 
Selection of Clocks and Clock Parts 


RALPH HERMAN CLOCK HOUSE 


628 Coney Island Ave., Brooklyn 18, New York 

















Be Wise—Buy Wise 


K & A’s Watch Hand Buys! 
Hour and Minute Hands Gilt Only 
1 doz. pair, carded, $1.05 per card 
CL] 976A.S. [] 970A.S. ([] 984-1002A.S. 
CL) ETA 900-930 C) ETA 735-1000-1220 

[] Bulova 7AP-6AE-8AH 
[] Bulova 10BC 10AN 
RADIUM HANDS 1194-1187-1156A.S. 
1 doz. pair, carded, $1.35 per card 
C] Gilt or Blue (] 

SWEEP SECOND HANDS 10-131 asst. 
Yellow, Blue, Red, cerded, $1.35 per card 
SECOND HANDS, 3 doz. $1.25 

C1) 5-8 % blue C) 10-13L. blue 
[] ‘5-8 % gilt [] 10-13L. yellow 


K & A Watch Supply Co. 


55 West 42nd St. New York 36, N. Y. 
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MARSHALL Ultrasonic Watch 
Cleaning Machine 
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DETROIT 26, MICHIGAN LOS ANGELES 13, CALIFORNIA MINNEAPOLIS 3. MIN 





AMERICAN HOROLOGIST AND JEWELER 





AINED MACHINE. Not an At- 
and Compact. 13"x11"x10". 


COMPLETELY. 
assembled Watches. 


» for IPLETE INFORMATION 


L CO. 








1115 Walnut Street 
301 Myron Green Bidg. 
KANSAS CITY 6, MO. 


418 Hales Building 
Main & Robinson St. 
OKLAHOMA CITY 2, OKLA. 


600A Century Building 
130 Seventh Street 
PITTSBURGH 22, PA. 
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MARSHALL DISTRIBUTORS 





CAROLINA JEWELERS SUPPLY CO. 


Room 815, Independence Building 
Charlotte, N. C. 


DAVIDSON JEWELERS’ SUPPLY 
Room 102, Robinson Sidg., 520 ''E" Street 
San Diego |, Calif. 


DIXIE WATCHMAKERS SUPPLY HOUSE 
217 Godchaux Building - 527 Canal Street 
New Orleans 16, La. 


HORACE L. FINE 
261 Wood St., P. O. Box 328 
Bristol, Pennsylvania 


FLORIDA JEWELERS SUPPLY 
619-620 Professional Bidg., 126 W. Adams Street 
Jacksonville 2, Fla. 


GREEN'S JEWELERS SUPPLY 
205 Burk Burnett Bidg., 4th & Main Street 
Fort Worth 2, Texas 


HIRSCH JEWELERS SUPPLY 
127 N. E. First Ave. 
Miami 32, Florida 


IOWA JEWELERS SUPPLY CO. 


317-320 Empire Building, 6th & Walnut Street 
Des Moines 9, lowa 


SNELL'S 
312 Helm Bidg. 
Fresno, Calif. 


STRUTZ WATCHMAKERS & JEWELERS 


SUPPLIES 
2200 ''K"' Street 
Sacramento 16, Calif. 


TELA-TIME WATCH SUPPLY HEADQUARTERS 
37 West 47th St. 
New York 36, New York 


H. R. WADE & SON, INC. 
216 Bitting Building 
Wichita 2, Kansas 


WISCONSIN JEWELERS SUPPLY CO., INC. 


161 W. Wisconsin Ave., 3160 Plankinton Building 
Milwaukee 3, Wisconsin 


ZOOK JEWELERS SUPPLY CO. 
1204 First National Bank Bidg. 
Peoria 2, Illinois 





ONLY MARSHALL AND ITS 
DISTRIBUTORS SUPPLY MATERIAL 
IN THE GUARANTEED PERMATEX 
PACKAGE 




















steel, black crackle finish, the front slants 
back enabling you to keep the meter sitting 
right out on the bench for easy reading 
(direct from Horolovar, Box 299A, Bronx- 
ville 8, N. Y., $2.10 per). This month 
they are announcing a new addition to the 
Horolovar line of torsion suspension 
springs—the rather heavy spring we some- 
times encounter on the ‘Tiffany Electric 
Clock” —.042 wide by .0042 thick—price: 
one buck each. Also, they have in prepara- 
tion several little “Guides” similar to. the 
ss kee “400-Day Guide” (A.H.&J. Book 
epartment, No. B-288, $3), covering bat- 
tery driven clocks such as the Tiffany, 
Bulle, Barr, Poole, Eureka, ATO and 
Kundo. We shall have more on this as 
details and prices become available. 


A Possible Corrected Answer 


Nice card from Mrs. Marjorie T. Un- 
derwood, of Greenwich, N. J., who 
writes: ‘Dear Mr. Coleman: I sometimes 
dip into my husband’s A.H.&J. and think 
possibly the ‘merchant seller’ suggested in 
your reply to Arthur C. MacInnis (p. 46, 
August, 57) may be J. B. van Sciver Co., 
of Camden, N. J. This is a large and 
reliable furniture house—I don’t know 
how old.” We appreciate this coopera- 
tion, and besides it’s good to know that 
some of our bench mechanic readers 
share their A.H.&J. with the family. 












































Ultrasonics Again 


Last “Otherwise” was closed upon an 
ultrasonic note—the Branson equipment 
(AP-10-B generator and T-24 tank) 
was duly unpacked and we've been clean- 
ing clocks (and our neighbors, cleaning 
watches) with the aid of ultrasonic vibra- 













All the essential advantages of much higher priced 
equipment. Designed to meet the needs of the aver- 
age repair shop, the H-R Timer is simple to operate, 
and engineered for years of profitable service. Hun- 
dreds of satisfied operators. At this low price, no 
one need be without an electronic watch timer. 


HAMMEL, RIGLANDER & CO., INC 


WATCH TIMER 


.-. does the job you need done, 
at a price you can afford. 


Ask your material supply house for details or write direct to: 


tions, during all this past month—guit. 
a bit of correspondence back anda 

with the manufacturer and with sevem| 
horologists familiar with it—shortly y 
hope to have some conclusions worthy of 
the printed page. 

Ultrasonic cleaning will be a real ho 
subject in horological circles for the next 
several months—for us, cleaning by silent 
sound is new, i.e., it is just coming to 
the repair bench. How old is it? I d 
not know and suspect that a definite date 
would be difficult to pinpoint. The 
Acoustical Society of America, held its 
53rd annual meeting in New York City 
last May 23-25. Some 550 industry repre. 
sentatives heard 15 ultrasonics experts te. 
port their views and findings. 


Despite the 53 years indicated above, 
the industry did not have a trade publia. 
tion until “Ultrasonic News” (Mack Wal- 
lach, Publisher, 100 Stevens Ave., Mt. 
Vernon, N. Y., $6 per year) a monthly 
devoted to the application of ultrasonic 
equipment, appeared with Vol. 1, No. 1, 
for August, 1957. 

It is just one year ago last July, that 
Dr. Alfred Matlas,- took the wraps off the 
“Hermes” machine at the Atlanta, Ga. 
jewelry show. Next to enter the field 
was C. & E. Marshall Co., with their 
announcement last May, followed by 
Zenith Mfg. & Chem. Corp., in July. Last 
month, ‘““WatchMaster” (American Time 
Products, Inc.) first showed their ultra- 
sonic cleaning machine at the New York 
City show. We've phoned their president, 
Charles Fetter, twice about it but at this 
writing haven’t obtained photo or definite 
details upon it. Right now the entire in- 
dustry is momentarily expecting others to 
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come out with announcements that they are 
entering the ultrasonic field; it is only 
logical deduction that other manufacturers 
like L. & R., and other large material 
houses like Swartchild & Co., are not 
asleep at the post. 

In contrast to the Atlanta show a year 
ago, where only one machine was ex- 
hibited, at the big jewelry show now in 
rogress at the Netherlands-Hilton, Cin- 
cinnati, the E. & J. Swigart Co., has set 
aside a special room for sonic cleaners; 
within this hour we’ve been talking with 
Mr. Eugene Swigart, long distance, he tells 
us that a great deal of interest is being 
manifested —that our old friend Henry 
Fried, is attending the show and that he 
(Swigart) is exhibiting every sonic installa- 
tion they could get—Hermes, Zenith, Dal- 
ton, McKenna Lab. (West Coast Mfgr.) 
and the Branson AP-10-B like I’ve been 
using—that both Marshall and WatchMas- 
ter are demonstrating their machines (in 
own booths). My thought is: Henry Fried 
is probably the best qualified horologist 
upon ultrasonics in the entire United States. 
Those visitors at the Cincinnati show who 
are lucky enough to corner him for a 
few pointers are certainly in for a ‘‘treat” 
—I'd sure like to be there. 


A clear cut evaluation of sonic methods 
on the repair bench by the individual re- 
pairman is just around the “‘corner”’— 
there has been some meeting of minds be- 
tween sonics experts, production engineers 
and those familiar with actual needs of 
the bench mechanic. The “bottle-neck” 
has been the production of a generator 
and transducer, small enough and cheap 
enough to make sonic methods eco- 
nomically feasible for the small shop. Now 





that the industry is aware of the needs, etc., 
and there appears a demand which will 
shove such small units into quantity pro- 
duction it will be but a short time when 
just about every bench will have a sonic 
generator along side the rate recorder. 


Visitors 


Mr. Edward J. Tschabold, watchmaker, 
Wichita Falls, Texas, along with grandson, 
Everett, spent some pleasant moments with 
us—it was a treat and a privilege to get to 
examine with him, a fine screw-cutting at- 
tachment he has made for his watchmak- 
er’s lathe—the design was excellent; the 
finish superb — wish Dr. Sudbury could 
see it. Conversation was quite equal to 
the tool; Mr. Tschabold said he’d been 
a Close reader of C. & O. since its begin- 
ning —had written in couple or three 
times. He knew Charles DeLong and 
other great horologists. 

Enjoyed a chat with Karl E. Wichmann, 
Milan, Ind. (travels for WatchMaster). 
He was enthused about their new sonic 
cleaner—got to demonstate the “Sonogen”’ 
for him. 

Col. Clifford R. Jones, Tampa, Fla., 
clock collector and secretary of the new 
chapter being formed down there, dropped 
in—his second stop—we reminded him 
that the “second” time was just plain ask- 
ing for it. It was a pleasure to identify 
a little eight-day movement and otherwise 
talk clocks. 


In closing 


Tricky little announcement from an old 
friend of the column—NMr. Mark F. Mas- 
sey, says: “Retired as of July 1—and here 











WATCH REPAIRING 


Finest Quality Work on all types of fine watches, in- 
cluding chronographs, alarms, calendars, repeaters, etc. 


All Work Guaranteed—Estimates Furnished 


RALPH L. TOMER 


Certified Master Watchmaker 
P. O. Box 313, Beaver Dam, Ky. 
One of America’s Finest Equipped Watch Repair Shops 
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I am—drop in any time.” Upon the other 
page, a card: “Mark F. Massey, clocks- 
design-construction-repair, 1110 F St., N. 
W., Washington 4, D. C.”” We recall that 
he has done much clock-patent research 
and sincerely hope that now in retirement 
with this newly established little clock shop 
he will continue those visits to the patent 
office. 

Congratulations to Editor Bruton of the 
B.H.J. and Mr. R. Good, who authored 
an article, p. 406, July issue, titled “An 
Analysis of the Electric Watch” upon be- 
ing the first to bring to the bench me- 
chanic complete minute details of the 
Hamilton Electric wrist watch—about 
5,000 words with three excellent drawings 
and six detail photos—a top-notch job of 
mechanical reporting. J. & J. & J. 


and 


CLOCKWISE 


Howard jeweled regulator 


Dear Mr. Coleman: 

I recently acquired an E. H. Howard 
& Co.—Boston regulator. It has sapphire 
pallets and a few ruby pivot jewels. One 
ruby is cracked and I would like to know 
if you could help me locate one. The hole 
size would have to fit a .062-inch pivot. 
The outside diameter ought to be about 
.280 to .200 inch. I could grind the out- 
side on a piloted arbor. My plan is to 
make a new mounting anyway. 

In the case of not being able to locate 
a jewel, what do you think would be a 
good substitute? I have thought of these: 
(1) water hardening drill rod hardened 
glass-hard; (2) carbide; (3) nickel alloy 
steel; (4) bronze; (5) brass. 

I have talked to some older fellows and 
they thought some of the older music boxes 
had jewels about the size in question. 

I have been doing a lot of work trying 
to restore this clock to its original condt- 
tion. Nothing is worn but a few things 
have been broken or missing as the clock 
has been in storage a number of years. 
The dial is glass with minutes around the 
edge and two smaller dials on it, one each 
for seconds and hours. The dial is 
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mounted to the movement. 

It has four mercury vessels of which 
two were missing and have now been ». 
placed. The pendulum weighs 23 pound; 

I’m over half way through on refinish. 
ing the case and have the jewel problen 
yet to solve. The suspension is now mak 
and broken screws out and replaced. 

Approximately how old is this clock} 
Do you see any objection to using a tem. 
porary brass insert? ~E, W. HERMAN 
315 W. Stadium 
Lafayette, Ind. 


Dear Mr. Herman: 

You certainly have a fine regulator in 
your Howard. The type dial you indicate 
with separate hour, minute and seconds 
circles are called astronomical type dials, 

We don’t think it will be necessary for 
you to resort to any substitute for your 
needed jewel. 

Write: Mr. R. H. Lamm, Howard Clock 
& Sales Corp., 132 W. Broadway, New 
York City 13. Describe your regulator 
in detail. Pinpoint which pivot and 
stress the .062-inch, pivot size and give 
him the serial number. We are not sure 
whether they have back-log of parts for 
these clocks or make them on short notice 
from factory records but believe he can 
meet your needs. He’can also tell you 
when it was manufactured, and possibly to 
whom sold. J.E.C 


How old is this French clock? 


Dear Mr. Coleman: 

You have been recommended to me as 
an authority on antique clocks. 

The enclosed picture is of an old French 
clock that has been in my family for over 
one hundred years. A local clock man has 
examined it thoroughly and assured me 
that the works are original, but he could 
not give me any information other than 
that he would like to buy it. 

If you could possibly give me any im 
formation relative to its age, origin and 
value I would appreciate it very much. 

WiLuiaM C. TUTHILL 
132 Ninth Ave. North 
St. Petersburg 1, Fla. 


Dear Mr. Tuthill: 
As to mechanical construction and/ot 
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repairing ancient (antique) clocks, we'll 
plead guilty to a little knowledge and ex- 

rience. As to values, we state at the 
head of the column that we never appraise 
timepieces. 

You tell us the origin when you say 
French. Other than that one gets very 
little from the photo save case style, etc. 
Generally, from the metal ornamentation 
and the dial with individually applied hour 
characters it appears to be on the Louis 
XV style. 

We believe St. Petersburg to be located 
on Tampa Bay (never been down there) 
and recall that Col. Clifford R. Jones, an 
enthusiastic clock collector, lives at 142 
Baltic Circle, Davis Islands, Tampa 1, Fla. 
Perhaps when in Tampa you cuuld drop 
by and see if he has a similar clock in his 
collection, etc. 

Can’t say I blame your clockmaker for 
wanting to own such a fine old clock. 
Was he unable to locate a maker's name 
upon the plate? 1s. Oe, Sem 


Addresses of dial painters 


Dear Mr. Coleman: 

Having been a subscriber to American 
Horologist & Jeweler about 10 years, I 
enjoy and get a lot of good tips from 
your Clockwise and Otherwise column. 

Occasionally we have a customer with 
an old clock and they would like the dial 
repainted in the manner that they were 
done many years ago. Could you give me 
the address of someone who does this kind 
of work? Also, if you can, give me the 
address of someone who can paint pic- 
“aed on glass like some of the old clocks 

Thank you so much for your help and 
the ideas and ‘Sagsgeug from reading your 
column monthly. GLENN DOWNEN 
982 State St. 

Chester, Ill. 


Dear Mr. Downen: 

We always appreciate the kind remarks 
(who does not?) and when our feeble 
efforts have been of actual help, you really 
“ring the bell,” for after all is said and 
done, the prime and most important func- 
tion of this column is to be of immediate, 
practical assistance to the bench horologist. 
_For hand dial painting in the “old 
time” manner, write Edwin B. Burt & 
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Highest Prices Paid 
For Used Applied Dials, 
Loose Figures and Markers 
Send 10 or 10,000 for our offer. 
Dial Division 
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CLOCK WHEELS - CLOCK 
BARRELS - PINION CUTTING 


Wood, Stee! and Brass 


Barrels and Wheels Repaired and 
Made to Order - Teeth Installed - 
Broken Pivots Repaired - French or 
English Platforms Reconditioned or 
Duplicated. 

FAST SERVICE! 


Send Sample for Immediate Estimate 


RALPH HERMAN CLOCK HOUSE 


628 Coney Island Ave., Brooklyn 18, New York 
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© Dynaflex sparking action 
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© Choice of Styles and 
colors. 
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Son, 21 Loring Road, Auburndale 66, 
Mass. Also inquire of them about painted 
glasses. 

Christine J. Steele, 296 Adams St., Mil- 
ton, Mass., does special clock-glass paint- 
ings and duplicates designs from broken 
pieces. J. E. C. 


. This "Grandfather" is different 


Dear Mr. Coleman: 

I always read the American Horologist 
& Jeweler from cover to cover and like it 
very much. I started to collect watches 
and clocks about two years ago so am 
very green about many things concern- 
ing clocks and watches. 

I belong to the National Association of 
Watch and Clock Collectors. They help 
in many ways and I think you certainly do 
your part in helping some of us. 

Now I am asking help. Recently I pur- 
chased a grandfather clock. Parts of the 
works are different than most works I 
have seen. 

First, the escape wheel is solid instead 
of being cut out. And, on the strike side, 





the part that is called the butterfly or just 
a fly, is so different than any I have ex. 
amined, I will try to draw a gees of it. 

It has two blades 3fg inch wide, and 
21, inches long that fasten to the arbor 
at one end. On the other half, is a sti 
of spring steel to form a T-shape to 
the side of the barrel, and as the strike 
is in motion, the T-part rides to the inside 
of the barrel like a governor. 

The strike is a rack and snail with ave. 
peat bar. I was told it looks like Scotch 
of the early 1700’s but there is no name 
or date on the movement. 

I would be most grateful to you if from 
this meager description, you could be able 
to give me near the date or some of the 
history of the type of fly. 

A. N. STRUBLE 
319 Main St. 
Poland, Ohio 


Dear Mr. Struble: 


Apparently, the German Horological in- 
dustry has done more experimenting with 
the fan-fly at the end of the strike train 
than any other nation. They also at one 











The Precise Watch Timer That Every Watchmaker Can Afford! 
ORDER FROM YOUR JOBBER—DISTRIBUTED BY: 


M. J. LAMPERT & SONS, INC. 


352 Fourth Avenue ° 
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ELECTRONIC 
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* Sell more watch repair 
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time leaned towards “‘solid” escape wheels. 
I suspect your piece to be German and 
very much younger than any Scotch 1700's. 

This is pure “guess” upon my part, and 
I'd be happy to hear from any reader who 
has seen, owns, or has repaired, a grand- 
father movement whose bell is atop the 
movement with the strike hammer operat- 
ing vertically as with the usual English 
movement. Naturally we are unable to 
either date your fan-fly, or to supply his- 
tory. 
Fecal seeing many German fan-flys 
whose blades were hinged and held close 
to the arbor by spring pressure—when 
in motion, centrifugal force throws them 
outward, thus offering greater resistance to 
the air. The object of this type of construc- 
tion is somewhat the same as starting your 
car in low gear—more power is needed to 
get the train in motion than to maintain 
that motion once you've got it. 

Some little effort in this direction was 
made by American clock manufacturers— 
The William L. Gilbert Clock Co., put 
out many mantel clocks with a little drum 
or barrel attached fast to the back plate 
and concentric with the fan-fly arbor. It 


had about the usual arbor with lantern 
pinion and instead of an orthodox fan- 
fly, two spring brass strips ending in lit- 
tle felt shoes. As the arbor revolved, 
centrifugal action acted as “brakes” slow- 
ing the speed of the strike train. This 
particular control was invented and _pat- 
ented by one George B. Owen, of Win- 
stead, Conn., Feb. 26, 1884, No. 294,262. 
Later, Mr. Owen suggested half a dozen 
variations of this same ‘‘governor,” all 
of them depending upon centrifugal ac- 
tion. I seem to recall that Florence 
Krober marketed some clocks with a 
“trick” fan-fly. These were probably made 
upon contract by Gilbert and embodied 
one of the Owen ideas. If some reader 
will offer a bit of assistance, I'll promptly 
forward it to you. 3 ; 





“@WISS WATCHES are just as negotiable as 

currency in many countries, such as Italy, 
France, South America, the British West Indies, 
and parts of Africa and Asia. These watches 
are even more valuable in some of these 
countries and, what's more, unlike money, they 
keep their value.""— Watch Market Review, 
Bombay, India. 
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Sapphire “Stars” In Today’s World 








By Helen Fletcher Collins, Assistant Editor i In 
in dir 
Creek, 
“YYNHE SAPPHIRE IS BLUE IN COLOR, most phire through all the shades of the § also f 
like to heaven in fair weather and spectrum. Since the blue is found more §§ gravel 
clear, and is best among precious stones often than the ruby, the sapphire is les Helen 
and most apt to the fingers of kings,” expensive. Blu 
wrote Bartholmew Angelius in the 13th In shape the sapphire is a rhombohedral §§ phite 
century. The sapphire is one of the old- division of the hexagonal system of crystal § “The 
est-known of gemstones. Its mame in symmetry. The six-sided symmetry of the J blue 
various languages, ranging from Chaldean, corundum crystals is responsible in cer. phire, 
Hebrew, Greek, Latin, and into English, tain gem varieties for a curious and beau stone: 
differ but little and modern man (and_ tiful phenomenon, “asterism” or the star (§ kyanl 
woman) holds it in the same high esteem like rays especially prominent and peculiar aquat 
as did their long ago forebears. to the corundum gems. Say 
Love of precious stones is deeply im- Such an effect is highly valued and is pins, 
planted in the human heart, not only for caused by minute hollow tubes arranged sizes, 
coloring and brilliancy, but for durability. with great regularity at angles of 60 de. their 
The same thing may be said in regard to grees to the vertical axis of the crystal. Sapp 
the various superstitions connected with When cut en cabochon, a steeply convex merc 
gems. Scientific knowledge of cause and and highly polished method, the rounded pow: 
effect, says Edward Kraus in “Gems and dome arches over the layers of cavities, auto’ 
Gem Materials,” (A.H.&J. Book Depart- so that stones of this kind reflect the light ical 
ment, No. B-110, $6) may prevent us from the interior as a 6-rayed star. Star Si 
from accepting the fanciful notions of the stones are never quite clear because of the mun 
physicians and astrologers of olden times. pes of these tubes, but are more or gem 
Nevertheless, the possession of any of the less milky in appearance. The largest repr 
four true precious stones, the brilliant dia- gemstone displaying asterism is the 563¥, S 
mond, warm, glowing rubies, celestial-hued carat “Star of India,” which was found in Ver 
<p and deep-toned cool emeralds Ceylon. (The Cengalese believe that wear- ston 
will make any heart beat faster, and nowa- ing a star sapphire gives protection from pro; 
days most of these stones are speeding the witchcraft.) This stone is now in the in 
wheels of industry as well. Morgan-Tiffany collection, American Mu- 184 
Listed with a hardness of 9 on Moh’s seum of Natural History. 187 
scale, the sapphire is a corundum of higher Other famous sapphires include the fro 
specific gravity and a greater degree of Nerveilleux, now in the South Kensing- Od 
hardness than the red corundum, ruby. In ton Museum, London. Anselmus de Boot, len 


composition the sapphire is an oxide of 
alumina with infinitesimal amounts of fer- 
ric, chromic and other metallic oxides, 
including titanium which gives the stone 
its glorious color. 

This birthday stone for September has 
many tints from the white or colorless all 
through the rainbow. The most desired is 
the choice cornflower blue, royal blue and 
velvet blue. Dichroism, or double tone 
is nearly always apparent if viewed from 
the proper angle and must always be taken 
into account in getting best results in cut- 
ting. The corundum family of ruby, 
sapphire and papardsche, ranges from the 
reds of the a and the blues of the sap- 
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court physician to Emperor Randolph Il, 
writing in 1609, calls this gem the “Sieg- 
stein” or ‘‘Victory Stone,” for its reputed 
military influence. 

Thailand (Siam) has long been noted 
for its beautiful sapphires. At the tum 
of the century more than five-eighths of 
the world’s output came from mines in 
the Bo Pie area of Battambang. 

Some of the most valuable of the gem- 
stone varieties come from the Zanshat 
range of the Himalayas in Kashmir, the 
Hill of Precious Stones in Siam, and from 
central and southern Ceylon, washed down 
from gneiss and limestones of higher ele- 
vations. Australia also produces sapphires 
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around Anakie, Queensland, but these are 
considered too deep in color to use as 


s. 

In the United States fine crystals occur 
in dimite, an olivine rock, found in Cowee 
Creek, near Macon City, N. C. They are 
also found in Montana in the auriferous 
gravel of the Missouri river bed near 
Helena. 

Blue stones, such as the “Brazilian sap- 
hire” are sometimes sold as true gems. 
“The Brazilian sapphire is in reality a 
blue tourmaline also known as lynx sap- 
phire, water sapphire or cordierite. Other 
stones wrongly called sapphires include 
kyanite, blue topaz, blue spinel, hauynite, 
aquamarine and zircon. 

Sapphires, always popular for rings or 
pins, are a comparative rarity in large 
sizes, which apart from the expense limits 
their use in bigger articles of jewelry. 
Sapphires also have a wide-spread com- 
mercial use as jewels for watches, abrasive 
powders, and more recently in industrial 
automation gadgets, military use and med- 
ical equipment. 

Since corundum is a relatively simple 
mineral in its chemical composition, its 
gem varieties have been very successfully 
reproduced artificially or synthetically. 

Synthetic sapphires were first made by 
Verneuil in France. Attempts using small 
stone chips and gem dust, had been in 
progress since Gaudin’s first artificial ruby 
in 1837; Ebelmen’s white sapphire in 
1847; and the Fremy-Feil experiments in 
1877 which produced crystalized corundum 
from which very small stones could be cut. 
Other workers attacking the same prob- 
lem were De Senarta, Sainte Claire-De- 


ville, Caron and Debray. 

In 1902 Verneuil announced an entirely 
new process, in which purified and finely 
divided alumina is dropped onto a small 
pedestal in a furnace. These droplets 
solidify or ‘‘freeze’”’ as they hit the cooler 
part of the furnace which is essentially an 
inverted oxyhydrogen blowpipe. As more 
droplets solidify, crystals build up like 
stalagmites in a cave. The process creates 
a boule, about the size and shape of a 
man’s thumb, which can ‘be split into 
synthetic gems. Long, even round rods 
also can be produced and sawed into 
jewels. These “light pipes” of man-made 
sapphires up to 20 inches long are used 
to measure extremely high temperature 
accurately up to 3,500 degrees, F., an 
achievement of the Linde Air Products Co. 
Such rods are used in furnaces that “grow” 
germanium and silicon crystals for tran- 
sistors. 

Synthetic gems made by the Verneuil 
process are far different from an imitation 
or paste replica which can only simulate 
the natural stone. Science has now ad- 
vanced and improved the synthetic article 
to the point of creating a real gem that is 
but slightly distinguishable from the 
natural stone. 

Much skill is necessary to operate the 
furnaces in which the synthetic sapphire 
boules are made. It takes about four hours 
to produce boules weighing 250 to 400 
carats and generally 25 furnaces, although 
in some cases up to 60, are operated by 
one person. 

Although the distinctions are discernible 
to the expert with a magnifying glass, the 
sapphires so produced contain the same 
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component parts in their like proportions 
as those from Nature’s laboratory and 
equal them in hardness, specific gravity, 
refractiveness and brilliancy. Microscopic 
imperfections in the form of concentric 
rings or minute bubbles alone supply a 
means of telling the synthetic sapphire 
from the natural one. 

While synthetic sapphires are in popular 
demand as decoration for jewelry store 
items, actually their accelerated usage in 
the colorless or white variety, as well as 
that of the natural gem, is their recognized 
ability to transmit infra red rays through 
to measuring instruments. Oversize boules 
can be created for splitting into three-inch 


sapphire windows, writes Sidney B. Self 
Wall Street Journal, September, 1956 
Only a few dozen such windows have bee, 
produced so far, and sell for $150. 

Gem sapphires are too costly for such 
use, and often too small, but one-ing 
synthetic a windows cest as little 
as $15, making them cheap enough for 
wide use. Instruments utilizing sapphites 
can guide an anti-aircraft guided missile 
to its target, by “homing” on the heat 
given off by the plane’s motors, and doc. 
tors using a sapphire window instrument 
to analyze gases can determine whether a 
person lives in the city or country and 
whether he or she smokes. 


Swartchild’s New Catalog Is Given with Orders 


EWELERS WHO PLACE ORDERS with 

Swartchild & Company, 22 West Madi- 
son Street, Chicago 2, Ill., are being offered 
an opportunity to order the firm’s new 
Swiss Material Catalog and Watchmakers 
Guide. 

Officials of the firm report that the 324- 
page book is filled with daily-useful in- 
ormation which is invaluable to watch- 
makers. They add that Swartchild’s fa- 
mous quick-find index puts facts at the 
reader's fingertips. 

Included are a modern complete self- 
winding section with illustrations, most 
used parts with all information on Swiss, 
German, and French makes, parts for EI- 
gin, Waltham, Hamilton and _ Illinois 
watches and complete information on more 
than 5,000 Swiss, German, French and 
Japanese watches and clocks. 


Swartchild’s book also explains the dif- 
ference in various shock-proof balance 
staffs, and tells which stafh, are used in 
each of the thousands of watches on the 
market. 

Pages of charts give all interchangeabil- 
ity with pages for Bulova, Gruen and 
other major manufacturers as well as of- 
ficial Swiss factory measurement listings. 
The greatest variety of pin lever watches 
ever assembled is represented in the book. 
Complete sections are devoted to main- 
springs, crowns, hands and other parts. 

Jewelers and watchmakers can either 
purchase the catalogs at $2.50 apiece, or 
receive them free by ordering a stem and 
set bridge special at $3.95; remit $10 to 
be applied to future orders, or order $10 
worth of watchmaker’s or jeweler’s sup- 
plies. 
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Courses in Watchmaking — Engraving — Jewelry Repairing 
BOWMAN graduates pass any State Board examination, also the Cer- 
tified Master Watchmakers examination of the H.I.A. 
time as instruction is individual. 
Courses approved for ail veteran classifications. 
MR. JEWELER—You should encourge young men to take this training 
as we NEVER have enough graduates to supply the demand. 
Write for Free Book—yOUR FUTURE AND OUR SCHOOL 
OHN J. CHAS. EZRA BOWMAN, Registrar 
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General Description of the 


Self-Winding 
Astronomical Regulator 


By Mr. Barney, Associate Editor 


HE LOWER PART of the case of the 
Self-Winding Astronomical 6 gpa 
is a heavy iron casting supplied with 
leveling screws, and having strong plate 
lass in front and at the sides. On top 
of this is bolted a strong iron stand formed 
in two arches; the movement is secured on 
the lower one and in 
the other (which is 
a high Gothic) the 
pendulum is sus- 
pended. 

The movement is 
large and strong, the 
plates and pillars be- 
ing made of alumi- 
num bronze. The 
usual weights, pulleys, 
drum, etc., are omitted 
and in their place is 
a small electric motor 
connected by gearing 
to the spring box. 

Once each hour the 

forward movement of 

the train closes the , - 
circuit and starts the motor, winding the 
spring the amount used during the hour 
just past, the forward motion of the spring 
box breaking the circuit at. the proper 
time. 

The spring is very long and thin and 
is coiled many times around in the spring 
box, but not so close as to cause the coils 
to rub together. Since only one turn of 
the spring is being used, the power is very 
uniform. As the spring is wound in the 
same direction the clock is running, there 
is no need of “maintaining spring’ and 
in the recoiling, shock of winding is made 

lutely unnecessary. Both the train 
and escapement are jeweled throughout, 
having in all 19 sapphire jewels. 
_ The escapement is a Gerry Gravity hav- 
ing the impulse and detent on separate 
arms, but improved by the addition of a 
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very light arbor with the locking arms and 
fl 


y: 

This additional arbor with the locking 
arms reduces the locking force to a 
minimum, and makes tripping an impos- 
sibility. The gravity arms give a constant 
and easy impulse to the pendulum. 

For sending signals to the chronograph, 
a circuit brake is provided. This brake 
consists of a rubber insulator mounted on 
trunnions and held in V-bearings by 
springs, which allow it to be taken out and 
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replaced correctly; a light lever hung on a 
delicate spring and carrying near the front 
end a platinum point resting on a platinum 
table; at the extreme end of the lever is 
a fine — jewel; on the escape arbor 
is a small steel wheel having 60 teeth. 
As each of these teeth passes under the 
jewel the lever is raised, making a break 
in the circuit, closing again when the tooth 
has passed. The 59th tooth is cut away 
to mark the beginning of every minute. 

The dial is engraved and silvered and 
is cut away in part so that the electric con- 
tacts may be examined, cleaned and ad- 
justed without disturbing the hands or 
affecting the» running of the clock. The 
dial has three circles, one near the outer 
edge for the minutes, one in the lower 
half for hours 1 to 24, and the usual 
seconds circle in the upper half. The 
movement is protected by a strong plate 
glass hood. 

The pendulum has a mercury compensa- 
tion. It is made in the usual stirrup form, 
with the mercury in two jars hermetically 
sealed. The jars are of steel, two inches 
in diameter, nine inches long and sixty- 
two thousandths (.062) of an inch thick. 
This arrangement divides the mercury into 
two parts, and the jars being extremely 
thin, changes in temperature act very 
promptly. 

The rod is three-tenths (.3) of an inch 
in diameter, and the action of the rod and 
the mercury coincide with great precision. 


Extreme Dimensions 


Cast iron air tight case: 
Height Width Depth 


Glass hood..............--:- 20” 2134” 1734” 
Pendulum case............ 421," 12” 9Y,” 
Cast iron base............ bg id id 

Overall measurement.. 6314” 26” 1734” 


The great advantage of the Gerry 
Gravity escapement over the old Dennison 
gravity type is obtained by separating the 





impulse and detent and placing them on 


separate arms, according to reports from 
the manufacturers, the Self-Winding Clock 
Co., New York. This separation insures 
a positive lock, reducing the possibility 
of tripping to a minimum, and greatly 
reduces friction in the unlocking Opeta- 
tion of the pendulum as well. The arc 
through which the pendulum swings is 
said to be disturbed less in the Gerry 
Gravity escapement than in any other 
known form of gravity escapement. 

The accompanying illustration, Fig. 2, 
clearly shows the mechanical construction 
of the two separate arms. The latter 
swings on a hardened and tempered steel 
arbor which has four jeweled bearings, 

The bushings carrying the impulse arms 
have hollow chambers which are filled 
with oil. One filling will last for several 
years. The impulse and detent faces are 
all made of heavy sapphire jewels. 

Gerry Gravity escapements are furnished 
only with the company’s Astronomical 
Regulator. 

For those desiring 
a wood case, see 
illustration, Fig. 3. 
This regulator comes 
equipped with the 
astronomical move- 
ment, or with ‘‘Style 
B” m, a 60-beat move- 
ment. Any desired 
wood such as ma- 
hogany, oak or cherry, 
may be had in this 
case, or the customer 
may specify any other 
wood to match trim 
or furnishings. This 
model is made only in 
15-inch dial, silvered 
or white and showing 
either 12 or 24 hours. es 
The wood case regulator stand, 62 inches 
high, is 81/ inches deep and 201/, inches 


wide, 
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PRECISION Is No Trifle — But Trifles Make PRECISION 
for PRECISION HAIRSPRING VIBRATING 


CALL M. GINGRAS 


P. 0. BOX 747—CHURCH ST. ANNEX 


New York 8, N. Y. 











AMERICAN HOROLOGIST AND JEWELER 








RI 
AY 
store 
tion ¥ 
reader 
the dé 
The : 
the e3 
and t 
tion ( 
you 
ments 
licatic 
depar 
vé 
gener 
enabl 
result 
assum 






ility 
atly 


arc 
> is 
erty 
her 


‘ion 
tter 
tee] 


rms 
led 
ral 
are 


1ed 
cal 




















How Many Owner-Watchmakers? 


Rate is 80%, special survey shows 


By Jean-Pierre Savary 


Technical Service, Watchmakers of Switzerland Information Center 
Reprinted with permission from National Jeweler, August, 1957 


RECENTLY COMPLETED SURVEY among 
A a representative group of jewelry 
store owners has revealed some informa- 
tion which I thought worth passing on to 
readers of this column—particularly since 
the data so closely concerns watchmakers. 
The survey was conducted to determine 
the extent of influence of the watchmaker 
and the service department in the opera- 
tion of a jewelry store today. Most of 
you have read numerous articles, state- 
ments and speeches in various trade pub- 
lications stressing the fact that the service 
department is the most important element 
in the jewelry store and serves also to 
generate the traffic by which the retailer is 
enabled to build up his operation. The 
results of this survey largely bear out these 
assumptions. 

The survey revealed, for instance, that 
out of the approximately 2,000 retailers 
sampled, composed of a cross-section of 
jewelry stores throughout the country, 80 
percent of the owners of these stores were 
also watchmakers. Of this group of watch- 
makers, 93 percent stated that they still 
do work at the bench. It seems to me 
that these percentages are a very forceful 
indication of the importance of the watch- 
maker's position in jewelry store opera- 
tions, and also are further evidence of the 
value or potential of the watchmaker- 
jeweler team as a functional unit in the 
jewelry trade. 

Another interesting fact brought out by 
this survey was that, of the jewelry store 
owners interviewed, 36 percent had an 
additional watchmaker besides the watch- 
maker-owner. Stores with only one watch- 
maker numbered 46 percent of the total, 
and 8 percent had two watchmakers. 

In addition to ratios of watchmakers to 
jewelry store owners, the survey was also 
aimed at determining how much repair 
work is done on the premises or sent out 
to trade shops. Surprisingly, the results 
show that a great amount of service and 
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repair work is done today in the jewelry 
store itself. In fact, 63 percent of those 
interviewed said that no work at all is sent 
out—all watch service work by this group 
being done on the premises. Of the total 
responding, 12 percent said they sent out 
a maximum of up to 20 percent orders of 
their service work, and only 3 percent 
stated that between 20 and 40 percent was 
done outside the premises. 

The figures to me seem quite interesting 
and revealing, and show that a great 
majority of jewelry stores still exercise a 
considerable amount of control over serv- 
ice work provided to their customers. This 
is of particular concern today when we 
hear so much adverse comment from 
watchmakers about service prices. If the 
figures are true, the problem of prices can 
be solved if jewelry stores will make a 
greater effort to sell service and to mer- 
chandise their service department in order 
to create greater confidence and better re- 
lationship between the customer and the 
store. 


Free Nivaflex manual 


M@ FREE FOR THE asking is a new manual 
for Nivaflex unbreakable alloy white main- 
springs. Just off the press, the 24-page 
booklet lists 184 sizes, j BD wanvacl 
including both Denni- ee 
son and Metric meas- eS 
urements. 

It also lists more 
than 2,100 models 
which these sizes will 
fit, together with the 
correct number of 
mainspring. 

Your copy can be ob- 
tained without cost 
through material sup- 3. 
ply houses or direct from Hammel, Rig- 
ander & Co., Inc., P. O. Box 100, Madi- 
son Square Station, New York 10, N. Y. 
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Public Relations... or 
Seeing ourselves as others see us 


HAT IS YOUR STATUS in dealing with 

the public? If you are sure the 
entire community knows your location, 
and there is adequate parking space near 
your store, yet your competitor draws more 
business than you—all else being equal— 
you may feel sure that his public relations 
are better than yours. 

For the inquiring mind, we may define 
“public relations” as the total result of 
our dealings with the public, and our 
personality as the director of that program. 

Obviously there are many kinds of 

ublic relations. They may run the gamut 
ee very good to very bad. Public re- 
lations can be used for personal gain or 
public benefit. 

Some of us may not be aware that each 
one has a public relations program of his 
own. And the most difficult part of that 
program is seeing ourselves as others see 
us. Churches, schools, clubs, governmental 
bodies, and all social orders have a very 
definite public relations program. 

Some churches never grow larger than 
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By Dr. H. Atlantis Sudban 


a few members, while others have thov. 
sands attending their services. Have you 
ever wondered why? The priest, min. 
ister, rabbi, or the ecclesia itself could be 
~~ Or unpopular. Whatever it may 

, it attracts or repulses church minded 
people. 

The same can be true of your store 
The atmosphere may be attractive or te. 
pulsive. 

Politicians know the importance of 
= relations; without it they would not 

in office. They do not particularly love 
the idea of kissing dirty faced children; 
making speeches at 11:30 p.m., after 
listening to several committee reports, un- 
finished business, new business, treasurer's 
report, etc.; standing out in the rain to 
lay a corner-stone; kissing the “rose queen” 
for newspaper photographers while the 
wife stands looking cross-eyed; trying to 
appease both political parties; and listen- 
ing to all kinds of gripes. Nevertheless 
they are smart enough to know that they 
must be seen and make a good impression 
on the public. 

Schools, teachers, and homework are not 
always popular with students. Some stu- 
dents insinuate that teachers go outside of 
the curriculum to make it hard for them. 
The teachers know this and every mem 
ber of the faculty is trying hard to 
establish good public relations. They take 
a very active part in P.T.A. meetings, s 
cure the best lecturers on subjects of 
interest to the public, invite parents to 
special events, offer adult training in atts, 
trades, domestic science, and many othet 
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items of interest to maintain good public 
relations. : 

If public relations is so important to 
churches, politicians, schools, clubs, etc., 
it must be even more important to the 
merchant who depends directly upon the 
public for every mill of profit he makes. 

Perhaps you have not considered a per- 
sonal public relations program as part 
of your business. It will be well if you 
do so, and ask yourself: “Do people like 
me? Do they go out of their way to 
meet and talk with me? Am I really 
friendly? Do I go out of my way to meet 
them? Do I try to please others, instead 
of myself? Do I find something inter- 
esting in everyone I talk with, or do I 
tire them with my problems and imaginary 
heartaches ?”” 

Although public relations has always 
been a part of our lives and business, it 
was not generally recognized as the power- 
ful force that it is until recent years. Sages 
revealed its strength, poets sang its praises, 
and we quoted them both without realizing 
the real value of their words: ‘“‘Do unto 
others as you would have them do unto 
you,” “Love, and hate not,” “Let not 
kindness and truth forsake thee,’ and 
thousands of other phrases of advice 
sounded good to us, but did not sink deep 
enough into our understanding to keep us 
out of the rut of habit and get us up on 
the pavement of success. 

Public relations has become a profes- 
sion: a study to bring goodwill into all 
forms of business. We understand that 
there are about five hundred public rela- 
tions consultants now listed in New York 
City alone. They handle everything from 


an unkind remark to determining the 
policies of large companies. 

All well organized societies and asso- 
ciations are zealous of their membershi 
as a whole, and smooth out any bad public 
opinion as quickly as possible. 

It would be nice if the jewelry trade 
had an organization like that. To show 
you what I mean, let me quote three para- 
graphs from the Associated Press news: 

“Young Benny Hooper's widely as- 
sailed $1,500 doctor bill was tossed away 
today by a medical committee. . . .” 

“The committee is a mediation group 
set up by the Suffolk County Medical So- 
ciety. Like such committees of medical 
societies elsewhere, its purpose is to set- 
tle matters amicably when people feel 
their doctor bills are too high. 

“It acted quickly, on its own initiative, 
to bring an adjustment in the Hooper case 
because of the growing clamor which en- 
sued when the word of Dr. Kris’ $1,500 
bill was made public earlier in the week.” 

There is nothing like public opinion— 
the heart of public relations—to point the 
finger of scorn and straighten out affairs 
of this nature. Considering the high 
value medical societies have placed upon 
their profession, it was worth all of the 
$1,500 to quickly smother public opinion 
in this case and make the doctor look like 
a philanthropist. 

The medical profession works public 
relations to the limit. Doctors no laste 
talk business with their patients, if they 
can help it. The office sends the bill and 
they charge for their time, medicine, and 
material used, even to the last piece of 








Be sure you have 
THIS catalog 
before you 
place another 
order 


Ask your material supply house 
to send you a copy of catalog 
“A”. ..112 pages of the latest in 
FAMOUS BRAND tools, supplies 
and materials. 


Famous Brands mean real effici- 
ency, real savings, your only real 
assurance of getting top-quality 
supplies. So write today, BEFORE 
you place your next order and 
get Catalog “A”. 


HAMMEL, RIGLANDER & CO., INC., NEW YORK 16, N.Y. 
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SWISS & GENUINE 
WATCH MATERIALS 


FAST - ACCURATE - SERVICE 


as always 
fine used movements 


KAPLAN & GOLDMAN 


WATCH MATERIALS 


81 Bowery New York 2, N. Y. 














WATCH DIALS 
REFINISHED 


2-Days’ Service 
* Write for Free Price List 
* Over 20 Years’ Experience 
* © Work Guaranteed for 1 Year + « 
Complete Line Watch Cases and Dials 


MICHIGAN DIAL 
REFINISHING COMPANY 
603 Metropolitan Bldg. 


Detroit 26, Mich. 











Attention: Watchmakers, 
Jewelers, Dealers! 


NEW—MOST POPULAR 
WATCH CASES—NEW 


Any quantities filled. These prices for 10 days 
only. Your orders must be postmarked not 
later than October 12th. 

NEW: AS 1194—II'AL, chrome top, steel 
back, radium dial ...... ..... EACH $1.29 
NEW: AS 1194—II'AL, yellow top, steel 
back, radium dial et LES EACH 2.29 
NEW: Felsa 690 Automatic, chrome top, 

steel back, radium dial __.. EACH 2.49 
NEW: AS 970-8-%L, I.D. white ‘'em- 
braceable'' style case ................ EACH 2.95 
NEW: Font 120-60—6x8L, 1.D. yellow or 
white ‘‘embraceable'’ style case Each 2.95 
NEW: Font 120 dress case, complete 

with dial and sport strap (tubular 
ES aE Va Seni eS EACH .95 


Used movements for above available in any 
quantities. Complete but need small repairs. 





.  ) , Setar EACH $1.75 
AS 970, 7J EACH 1.75 
Font 120-60, .. EACH 1.75 
Felsa 690, 17 EACH 3.95 
Remember—Prices are for 10 days only! 
Orders must be postmarked not later than 


October 12th. 


PACIFIC JEWELERS 
SUPPLY COMPANY 
424 South Broadway Los Angeles 13, Calif. 








bandage. This is as it should be, 
The jewelry trade, which has little » 
no good public relations, can not chy 
even a fair price for extra parts or ext, 
work involved in repairing an item wit. 
out unfavorable comment. But if an jp, 
dividual jeweler has a good reputation anj 


stopped 
know tl 
carelesst 
doctor | 
than I, 


anythin 
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is well liked in his neighborhood his wor ~~ , 
will be accepted by most of his custome; . 
as Fe gold. ye it 
ccording to my own figures, 77, th a 
percent of the public know what is going is v8 
on in the jewelry trade. In widely sep. 5 
rated cities I stopped 98 pedestrians anj 
inquired where I could find a reliabk | Expo 
jeweler to repair an expensive watch, 
Seventy-six ied nothing good to say about Exp 
our trade. service 
One man said he had his watch re. fy st ¢ 
paired four times and it still was no Sta 
running right. I noticed that it was on § !44 ' 
of the best American watches. A judge § "S. 
gave me his card and said, “If you find § “#' 
a good reliable jeweler in this city l¢ § ™* 
me know. I have several watches tht jj W 
need repairing.” sate 
One doctor has fifteen watches in his § ‘°t 
possession that need cleaning or repairing [} ™"Y 
and has asked me to recommend a good pay 
watch repairman. There are at least eight scat 
or 10 jewelry stores within walking dis §} °P!" 
tance of his hospital. But with all their 9 SU" 
exaggerated advertising, I can not honestly M 
recommend one of them. No doubt th § ™" 
doctor knows them all. We did his wok § "™ 
before retiring. plea 
Besides neat appearance, pleasing per- ee 
sonality, sincere expression, genuine kind- and 
ness, the goddess of public relations has I 
other attributes. One is known as expet § “° 
service. To this one we all bow in sileat § “° 
worship, because we are seldom ushered = 
into its divine presence. pa 
Fortunately I know how to adjust my be 
own car after it has left the hands of 2 7h 
careless workman in a high-grade garage. i 
Otherwise we probably would not be - 
publishing this article today. Twenty-five Prt 
miles from nowhere, in the heart of scorch- h 
ing Death Valley is no place to find out = 
how awful an auto pad ee can be, al 
Last year a well known physician picked . 
up his watch at a jewelry store, went toa Pe 
hospital for three tubes of important de 
serum, then to the airport, only to find pt 
that his plane had left. His watch had T 
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stopped. The watchmaker may never 
know the agony and death caused by his 
carelessness, Of poor workmanship. The 
doctor must have felt more disheartened 
than I, for he was totally helpless to do 
anything. 

Public relations works two ways, but 
mostly for public good. It brings good 
to those who treat the public with respect. 
And it puts the fear of public opinion in 
the hearts of those who treat the public 
discourteously. 


Exposure of evil brings good 


Exposing the evils of various public 
services has brought about some of the 
best changes in American history. 

Starting in Theodore Roosevelt's time, 
Ida Tarbell exposed the ruthless prac- 
tices of the oil companies; Upton Sin- 
clair's book revealed the horrors of the 
meat packing industry; Lincoln Steffens 
ioeed up the corruption in city and 
state governments; David G. Phillips, au- 
thor of “The Treason of the Senate,’’ and 
many others up to the present time have 
si an important part in improving 
usiness conditions, by creating public 
opinion against evil practices at their 
source. 

Most large corporations employ one or 
more trained men who devote all their 
time to public relations, keeping the public 
pleasingly aware of their product and im- 
pressing upon them its superior quality 
and importance. 

If it were not for government experts, 
we would not accept the high rate of taxes 
we pay. They keep us informed, through 
newspapers, magazines, radio, and _tele- 
vision of the high cost of defense; H- 
bombs, jet planes, radar, atomic weapons, 
new submarines, carriers, warships, etc. 
That is the public relations method of pain- 
less extraction. As a result we accept the 
program and agree to do our part. 

From the foregoing you can readily see 
that good public relations is very neces- 
saty in business. It is not a panacea for 
all business ills. It is only one of your 
problems, but the important one. You 
are dealing with the public, and you must 
do everything in your power to make, the 
public want to do business in your store. 
That is your own personal public rela- 
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GLARDEN IMPORTING CO. 


SOLE IMPORTERS 
116 Nassau St. New York 38, N. Y. 














teh 


Swiss W: 

Wristwatch Movementse........................ fi 
acimieiaseantedentied $1.00 to $3.00 ea. 
$2.00 to $4.50 ea. 





5 Assorted 

16 Assorted 

AS 970 for Material 
to rebuild 

FF 60 for Material 

FF 120 for Material 1 s 
to rebuil $2.00 to $6.00 

We can supply a large variety of used movements 

and complete watches needing some repair. 

Write for Price List 


ST. LOUIS REFINING COMPANY 
Holland Building St. Louis 1, Mo. 
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TOPS for dirty hairsprings! 


Cleans gummed and dirty hairsprings, 

jewels and pallets. Simply dip part in 

solution. Dries quickly—non-inflammable. A.¢ 
[x8 


50c for 2 oz. bottle. SoS 
- rd 











TRACK TIMERS 


OPERATION: Start, Stop, 
Fly-back with succes- 
sive depressions of 
crown. 1/5th sec. and 
1/10th sec., 7J $10. 
Also pocket alarm 
watches, 50. 


HENRY SOBEL & CO., INC. 


131 Canal St. New York, N. Y. 
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— SUPER BMS SERVICE 


Original Hard-to-Get 
Parts Suppliers 


PARTS FOR ALL WATCHES AND CLOCKS 





Staffs made $ .75 up 
Staffs for cylinders ....------sc--- 2.50 up 
Staffs for French Platforms.......- 3.50 up 


Pinions—Made from sample..$5.50-$7.50 
Wheels—Fitted from sample...... 3.50 up 
Barrels repa‘red, per tooth....... 1.50 

Verges supplied or repaired....... 2.50 up 


PARTS IN STOCK from used movements for: 
AGASSIZ, PATEK, ZENITH, 1.W.C., 
ROLEX, every GRUEN, old models of 
BULOVA, WALTHAM, HAMPDEN, HOW- 
ARD, KEYSTONE, ILLINOIS, SOUTH 
BEND, ROCKFORD. ALSO — OMEGA, 
LONGINES, LeCOULTRE, from 2 ligne 
to 24 ligne. 


BEZELS OR BACKS — MATCHED 
and made for CHRONOGRAPHS 








and CALENDARS: .q...cceccccecasssssesere $5.50 up 

MATCHED and fitted for 3-piece 

American Hunting and Open 

Face gold filled cases. ae 
ENAMEL DIALS—For Railroad 

Watches —and for ALL OLD 

MODELS AMERICAN AND 

SWISS 1.00 up 


USED MOVEMENTS—WE CAN SUPPLY A 
GUARANTEED REPLACEMENT MOVE- 
MENT FOR ANY SWISS OR AMERICAN 
WATCH. COMPLETE PRICE LIST BY 
MODEL AVAILABLE. 


USED WATCHES for rebuilding. 
Clean ORIGINALS or KITS for making 
up WATERPROOF and DRESS WATCHES. 


NEW MOVEMENTS—EVERY SIZE AVAIL- 
ABLE from 3% to I1'2 ligne SWISS in 
17 Jewels—MOSTLY INCABLOC with 
unbreakable mainspring. % 


Send for Our Newest 
Complete Brochure 


Bonded Messenger Service 


Box 1, Pleasantville, N. Y. 

















tions program. The next step is how to 
reach and favorably impress them. 


Dear Readers: 


We have another, interesting, personal 
letter which we wish we could publish ip 
full. For identification let us call the 
writer Mr. 124. 

He mentions one of a chain of 7 
jewelry stores that have their own whole. 
sale and importing house. Quote: “The 
are beating the discount house prices,” 

What next! Do you silent readers knoy 
what that means? Slowly but surely they 
are taking away, not only your busines 
but also your wholesale houses. We won. 
dered why so many wholesale houses were 
retrenching. Some have gone out of busi 
ness entirely. E. W. Reynolds Co. has 
closed its Honolulu supply house. Henry 
Paulson, a large national supply house, 
founded in 1871, turned over what bus- 
ness they had left to another old estab- 
lished house. 

The prices quoted for some articles sold 
by this chain store system are lower than 
I can purchase them from my wholesaler. 
This must mean that this same group is 
buying up and operating manufacturing 
plants, or that the manufacturing com 
panies are operating the chain stores; 
thus doing away with the wholesalers and 
the small jewelers. 

In one part of his letter he mentions 
that these stores receive shipments directly 
from the factories, and adds, ‘‘I believe the 
only way they can be competed with is to 
form a jeweler’s co-op; buy from one 
office and have the merchandise shipped 
to each jeweler. 

“The day of the wholesaler is finished. 
Fair trade is dead. The biggest blunder 
was to hold the jewelers to fair trade.” 

This is only a part of what this ap- 
parently very sincere writer has to say. 
If you have formed an opinion about the 
success of your future business, let us 
know. We are hoping and working for 
the best. But the letters we receive indi- 
cate that all is not well, except for the 
few high-class stores, who do not seem 
to care. 

We have still another letter; this one 
is from a wholesaler, fully signed, that 
only the Associated Press will dare to pub 
lish. Doc 
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New Jewelry Casting Material 


EWELRY MAKERS are now able to purchase a new molding material under the trade name, 
J Ferris Karvex, which is being marketed by Jeweler Aids Co., 130-40 227th Street, Laurelton, 
L. |, N. Y. Developed especially for making original jewelry models and for special order work, 











rsonal Karvex can be sawed, filed, drilled, or turned on a lathe. Its high melting point, 250 degrees F. 
s it from softening in the hand. Working technique is to remove unwanted material. 
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SUPERIMPOSED ON A GENERAL VIEW of the 


breakfast assembly meeting of the Jewelry 


Industry Council, Hotel Ambassador, New York City, in August are (upper left and right, 

respectively), enlarged details of the Cherub symbol poster, and a section of the Cherub 

bedecked chandeliers; and in the immediate foreground (left to right): Arnold A. Schiffman, 

Greensboro, N. C., president of the newly formed Retail Jewelers of America and chairman of 

the Jewelry Industry Tax Committee; Walter B. Jaccard, chairman of the Council's board: 6. H. 

Niemeyer, chairman of the Council's finance committee; and Harry R. Gerber, president of the 
American National Retail Jewelers Association. 


Casual Living, Less Spending 
Cited as Jewelry Store Problems 


ANRJA speakers analyze market... . 


— 14,000 RETAIL JEWELERS from 
all sections of the United States re- 
turned to their stores from the 52nd An- 
nual Convention of the American National 
Retail Jewelers Association in August with 
fresh analyses of the marketing problems 
which are confronting their trade. 

Three major speakers, at the final con- 
vention of ANRJA prior to consolidation 
with the American National Jewelers As- 
sociation in the brand new Retail Jewelers 
of America emphasized the growing im- 
a of improved competitive action 

y retailers in the American market. 

In basic agreement that the industry 

must make greater efforts to capture the 
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imaginations of consumers were Eugene B. 
Mapel, New York City, a vice president 
of Barrington Associates, Inc., manage- 
ment consultants; Fred D. Thompson, Jr. 
New York City, advertising director for 
Reader's Digest, and Carleton G. Broer, 
Toledo, Ohio, the Broer-Freeman Co. 

At meetings in the Waldorf-Astoria Ho- 
tel, these men carefully dissected the in- 
dustry’s sales problems today. 

Mr. Mapel told jewelers that in an era 
of increasing population and greater ex- 
pendable income than at any time in the 
nation’s history, jewelry sales have not 
progressed due to the increasing compéeti- 
tion for the consumer dollar from other 
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kinds of goods and services, and due to a | personal adornment, and that it must pro- 
lack of education of the millions of new | tect and defend, aggressively, its gift mar- 
people in jewelry’s importance. ket against the encroachment of non- 
jewelry items. 2 
i In another important talk, Fred D. 
The real enemy Thompson, Jr., teld jewelers the results 
of a Reader’s Digest sponsored marketing 
research with the nation’s jewelry stores. 
He said that in the survey conducted by 
the research firm of Benson & Benson, it 
was learned that most jewelers believe that 
national advertising is playing an im- 
portant role in their ability to make sales. 
Jewelers said the makes of watches they 
found easiest to sell were the ones that 
had good national advertising, that the 
public seems better informed about dia- 
mond sizes, carats, quality, and prices than 
a few years ago as a result of advertising 
and promotion, that silverware lines car- 
ried by most jewelers significantly were the 
lines doing the most national advertising 
and furnishing the most effective point-of- 
purchase promotional material. 


“Your real enemy,” said Mr. Mapel, “is 
the trend toward simplicity in clothing and 
living. A woman who really believes that 
it is smart to spend 90 percent of her 
time in Bermuda shorts or blue jeans will 
not be much of a prospect for a necklace, 
for costume jewelry, or for a silver service. 

“Casual living says in reality, ‘simplicity 
hath more charm than beauty.’ A wedge 
is being driven between you and your mar- 
ket and you will suffer.” 

Mr. Mapel noted that every time a house 
is built without a dining room, every 
time a bride is married before a justice of 
the peace, every time a graduation is con- 
sidered an end instead of a beginning, 
every time a dress is designed that makes 
no provision for a necklace and bracelet, | 
every time a frankfurter or a steak is 
cooked over an outdoor barbecue, every | Lost status felt 
time a table setting is shown that gives no | 
effect to the beauty of silver and crystal, | | Mr. Thompson said that when jewelers 
and every time a family moves to informal | were asked if they thought they had lost 
suburbia or exurbia, the jewelry industry is | or gained standing in their communities 
the loser. | in recent years, 43 percent said they be- 

He termed these, “‘practices which build | lieved they had lost standing and 24 per- 
up and reinforce the habits, the image of | cent thought they had gained. 
casual living.” | Retailers who felt they had lost standing 

Mr. Mapel suggested that the industry | blamed discount houses, competition, price- 
must undertake a fundamental education | cutting, and misrepresentations in ads. 
program in the importance of jewelry for Jewelers who said their standing was 








Glass "Protecto" WATCH DOMES 


3" dia. x 4-%" high 


Add these attractive, lustrous GLASS (not Plastic) watch domes to your 
line—your most discriminating customers will be enthusiastic about them. 


Base available in Mahogany, Walnut, Individually packaged for full protection 
Ebony or Blonde finish and ease of handling 


Each $ 2.75 

V2 Doz. lots. 14.00 

Dozen lots 24.00 
F.0.B. Chicago 


Write for complete list of sizes and prices of clock domes, and domes with 
bases. Ideal for covering figurines; art objects, trophies, etc. 


CRYSTAL GLASS TUBE & CYLINDER CO. 
7316 South Chicago Ave. @ Chicago 19, Ill. 
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improving attributed their gains to better 
service for customers, the fact that good 
stores have growing reputations, and to 
advertising that tells of the reliability of 
jewelers and the services they perform. 

Mr. Thompson suggested: “You have a 
wonderful code of ethics written way back 
in 1922. It carries such phrases as, ‘ren- 
dering service,’ ‘make every purchaser a 
satisfied customer,’ ‘confidence’ — phrases 
at least as compelling today as 35 years 
ago. 

“Why not tell the people of this country 
in a well-financed advertising program that 
their local retail jewelers are good citizens 
interested in performing a continuing re- 


liable service to the customers in their 
communities ? 

“There are many examples of industry. 
wide campaigns like this—campaigns that 
sell a sound idea rather than a profit. One 
tenth of 1 percent of the turnover in your 
business would finance a good beginning,” 
Mr. Thompson said. 

He noted that one reason for the de. 
cline in sales is that today the public js 
saving 7.3 percent of its dollar compared 
with 5.9 percent in 1950. 

Mr. Thompson also noted that services 
are accounting for a steadily rising ratio 
of the consumer’s dollar—34.5 percent in 





instruments. 


BERGEON 





A SENSATIONAL NEW WINDER! 


Easy handling! No deformation of mainspring! No 
risk! A typically well-made Bergeon Tool designed to 
accommodate springs for all clocks and spring wound 


CLOCK MAINSPRING WINDER 


Distributed Exclusively by B. Jadow, Inc., New York 
Through Wholesalers Only 


No. 30076 
COMPLETE 
$74.80 
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1956 compared with 31.5 percent in 1950. | 


Carlton G. Broer, in his speech de- 
dared: “Today, despite the unparalleled 
prosperity of our country, the operator of 
a small retail business faces more really 
serious problems than at any time within 
the memory of any of us.” 


Not keeping pace 


Said Mr. Broer: “Statistics show that the 
jewelry industry has not kept pace with 
the growth of our economy, and there are 
many signs that growth of the retail 
jewelry store has not kept pace with the 
progress of the jewelry industry. ' 

“The rapid increase of volume done in 
traditional jewelry store merchandise by 
the so-called ‘discount houses,’ as well as 
the department stores, and the large vol- 
ume of house-to-house selling are pointed 
to as primary causes of our lack of growth 
in a period when disposable personal in- 
come in the United States is at an all-time 
high. 

Other reasons are found in the trend 
toward more informal living; the unwill- 
ingness of the housewife in a servantless 
home to accept responsibility for fine 
things, and the lack of desire for personal 
adornment on the part of the younger 
people. 

“Certainly these are all facets of the 
problem. However, 1 wonder how many 
of us realize that they are very largely of 
our own making? 

“If we can find out where we have gone 
off the track, perhaps we can figure out 
what we will have to do to get ourselves 
back on. 


Confidence lost 


“First and probably most important, we 
have lost the confidence of the public in 
our integrity. In our grandfathers’ day, 
the jeweler was something pretty special 
so far as merchants went. He was more 
than a merchant; he was a trusted coun- 
selor in the most important purchases of a 
lifetime. 

“Today, while the finest jewelers are 
just as honest as they were in our grand- 
fathers’ time, and while they are much 
better qualified by virtue of greater knowl- 
edge of their merchandise and _ scientific 
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NOW, a watch oil worthy 
to hear the honored name 


LONGINES WATCH OIL 


LO 125 


Longines is proud to present Longines Watch Oil 
LO 125 as the most perfect watch oil produced dur- 
ing the entire history of watchmaking. A synthetic 
creation of the chemical laboratory, Longines 
Watch Oil LO 125 received exhaustive physical and 
chemical tests in the Longines laboratory and fac- 
tory. The successful result of these years of research 
has been eminently confirmed in practical use in 
watches of every type. ( Longines Watch Oil LO 
125 has all of the qualities which the world of 
watchmaking has been seeking . . . good oiliness, 
non-spreading on steel or jewels, long-lasting power 
due to slow rate of evaporation; it will not gum, 
will not cause corrosion or oxidation, will not dis- 
solve shellac; it remains fluid to minus 22° f. and is 
thus suitable for use in every climate. € Although 
slightly more costly than other oils, the cost per 
watch remains insignificant. To the watch repair- 
man who is interested in his reputation, in building 
greater customer satisfaction, we sincerely recom- 
mend Longines Watch Oil LO 125. Longines Watch 
Oil LO 125 is now available from your local jobber 
in large 5cc bottles at $2.75. 


Longines-Wittnauer Watch Company, Inc. 
580 Fifth Avenue, New York 36, N. Y. 
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methods of gemstone identification and 
evaluation, this confidence is lacking. I 
feel that it is because so many jewelers 
have reduced the very fine merchandise 
that we sell to the level of other kinds 
of merchandise by trying to sell them in 
the same way that proved successful with 
more common items.” 

Mr. Broer criticized retail jewelry ad- 
vertising as it appears in local newspapers, 
standards jewelers use to describe quality, 
and the fact that jewelers have forgotten 
that as well as selling merchandise they 
are dealing in sentiment. 

He suggested that jewelers concentrate 
on giving better bridal service and counsel- 
ing, provide well trained sales _—_ 
for customers, take a more realistic ap- 
proach to long-term credit selling, and to 
manage their stores with scrupulously close 
attention to accounting. 

Mr. Broer concluded: “It is up to us 
to make the particular luxuries that we 
offer for sale as desirable to consumers as 
we possibly can, and to conduct our busi- 
ness in such a way that they will naturally 
look to us when they want something un- 


usually fine. - At the same time we mus 
keep our eyes everlastingly on our cogs 
of doing business so that we keep them 
within the bounds set by gross profits, All 
of this means intelligent planning and q 
lot of plain hard work. 

“A love for fine things is inherent ig: 
human nature, and it is up to us to trag 
late this into success for our endeayon 
and a continuing and strengthened place 
in the American economy for the tetail 
jeweler.” 


Bulova Research Director Dies 


@ ALEXANDER SHAYNE, 76, New York 
City, vice president and director of Bulova 
Research and Development Laboratories, 
Inc., died recently at Harkness Pavilion 
Hospital, New York, after a month’s hos. 
pitalization. Born in Baku, Russia, and 
educated in Germany, Mr. Shayne joined 
the Bulova Watch Company to design fac- 
tories for producing precision instruments 
for World War II. He was much cited by 
the government. 


Packaging Program Simplifies 
Distribution of Swiss Parts 


CTUAL STANDARDIZATION OF PARTS 

was accomplished 25 years ago by the 
Swiss watch industry and through the high 
development which the program has 
reached today has greatly simplified the 
supplying of parts to the watch service. 

This program of parts packaging em- 
braces the majority of Swiss jeweled- 
lever movements now being made. The 
complicated process of nage and stock- 
ing repair parts has been made both sys- 
tematic and simple. Today, a watch serv- 
ice man can be completely sure that the 
repair part received from his supplier is 
authentic and in perfect condition, fur- 
thering the servicing of watch buyers and 
repair customers. 

Each spare part is both machine in- 
spected and individually inspected before 
being added to the Watchmaking Center’s 
inventory. Only if perfect may a piece 
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become a spare. 

Storing is handled with equal care. The 
twice inspected and approved parts are 
packaged by machines which not only 
place each part in its own foil or plexiglas 
container, but automatically label and 
identify each according to manufacturer, 
calibre and the Watchmakers of Switzer- 
land catalog number. 

On completion of packaging, repait 
parts are shipped by the Swiss Parts Cen- 
ter to importers and wholesalers distribu'- 
ing genuine Swiss repair parts in more 
than 70 different countries. The watch- 
maker can readily check the labeled pack- 
age against the listing in the Official 
Catalogs of Swiss Repair Parts. 

The program of parts packaging con 
tinues to grow in acceptance by the trade 
and also in the greater variety of parts 


being officially packaged. 
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fJessrelvyy Repairing 
y — 


By R. ALLEN HARDY 


Mr. Hardy invites 
your questions pertain- 
ing to jewelry repair- 
ing. Questions should 
be directed to Mr. 
Hardy, c/o The Amer- 
ican Horologist & 
Jeweler, Box 7127, 
Capitol Hill Station, 
Denver 6, Colorado. 
Please enclose a self- 
addressed stamped en- 
velope. 


Years of Experience Necessary 


For Accurate Repair Estimation 


T° FOLLOW UP the jewelry repair trade 
prices given in the August issue of 
the A.H.&J., this month we will discuss 
the retail prices. This can be a very 
flexible situation for many reasons. 

One major factor in estimating a piece 
of jewelry is the weight of the article (a 
ting shank, for example), another is the 
value of the article (costume as opposed 
to real jewelry), and still another is the 
size of the article (a diamond setting job, 
for example). With such features to con- 
sider, no wonder a prompt and accurate 
tepair estimate can only be made after 
yeats of experience. 

In examining this retail price list re- 
member this—if you are F sara less, 
your price list needs closer examination 
and possible adjustment. This is a con- 
servative price list. 

Bead Stringing— 

Pearl beads 

Cultured pearls 

Knotted, per knot 
Far Backs— 

Sterling (no soldering) 

Sterling (soldered) 

Gold-filled (no soldering) 3.50 to 4.50 

Gold-filled (soldered) 5.00 to 6.00 

10K gold (no soldering) ; 

10K gold (soldered) ...................... 12.50 
Heads— 

Gold 
Platinum 
Pin Stems and Safety Joints— 
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5.00 
5.00 
1.50 
2.50 


Pin stem, gold 
Safety joint, gold 
Pin stem, plated 
Safety joint, plated 
Prongs Retipped— 
Gold, first prong 
Platinum, first prong 
Ring Guards— 
Gold, single 
Gold, double 
Ring Shanks— 
Gold, full shank, 
regular size 
Gold, full shank, heavy..10.00 to 
Gold, half shank 
Platinum, full shank 
Platinum, half shank 
Ring Sizing— 
Gold, one size larger 
Each additional size 
Gold, smaller 
Platinum, one size larger 
Platinum, each additional 
i 2.50 to 3.50 
Gents heavy rings, slightly more 
Soldering— 
Chains 
For each additional break 
Rings, gold 
Rings soldered together, gold 
Platinum 
Watch ‘Attachments, Bar Type 
(Repair Connections) — 
Gold, first bar 
Platinum, first bar 


2.00 
3.50 


2.50 
3.50 


12.00 
15.00 
10.00 
50.00 
35.00 


35.00 to 
20.00 to 


1.00 to 1.50 
1.50 to 2.50 








Watch Case Lugs (or Ends) — 
YOU CAN IDENTIFY GEMS Gold 


With the new Cargille-Allen Gem Testing 
Set. Introduces new scientific principles and 
extends the application of old principles. 
No special training -~ experience necessary. 


RP. CARGILLE LABORATORIES, Inc, | | Sreving Price list— 
117 Liberty St., New York 6, N. Y. The following price list is a trade price 
list on hand engraving. It can also be 
used as a guide to quote the retail ptice 
to customers. In most cases, such as jin. 
scriptions, where the rate is on a per 
letter basis the doubled trade price ma 
SELL MORE DIAMONDS be quoted (14 cents for script lettering 
Without Investing in Stock for example). In many cases, such a 
Beg in 2 ee in i SEEN the drop script, ribbon cut letters, it may 
Exciting new presentation makes costly samples be necessary = drop the wes price to 
Ss Teall Se Sealine with citric || | 412-00 Per dozen or to whatever Bae 
pi ee seen. 
Soeiak “Okes og re jooee stoc beautifully on whether you are selli ing the flatware 
filled Now, your to be engraved). 
the emazing color display in 3- D. | Rg a an gud peice Hist, % vend 
a close “sales fast—earn you extra be well to bear in mind that each locality 
service’ assure you customer satistaction. Write is different and consequently trade en. 
Gleamlight veii! Sut. columbss, Axe gravers will offer a price list that may be 
: at variance with this one. Some trade en- 
gravers will be lower, some will be 
higher. This list represents an effort to 
strike a fair average. 
If your prices are lower or higher, it 
might be well to analyze and determine 


SHIP YOUR SCRAP why. Also, it could be that you are only 


charging your customer just what the 
WITH CONFIDENCE trade engraver is getting. If this is true, 
why not revise your price structure to 
conform with increases already evident in 
the watch repair and jewelry repair de- 
partments. 












































- he % ~% Bie Lh. 
HOOVER & STRONG, Inc. 
Golden Rule Refinerd There are many styles of engraving, 
119 W. Tupper St., Buffalo 1, N.Y. other than those illustrated here, that may 
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le chosen by the customer. It should 
sot be difficult to make quotes using the 
9 illustrations shown here, for most 
ither alphabets are similar to these. The 
nore complicated the alphabet and style 
of cutting, the more expensive the quote. 


One Three “ Sh 2 

iption Letter Letters Per Letter 
MT Script Zeqaaanstaee + 30 .07 
2, Vertical script... .25 30 .07 
3, Old English...... .25 AS .10 
eoman ....-...--.- 25 45 10 
MMMEOEK ...-----<-<--- 29 30 .08 
6. Shaded block.... .35 .90 2 


10. Block names, 


7. Shaded Old Eng- 
Ribbon cut script, 
per 
letter, 8c 
ll. Gothic names, 


iy lish, 1 letter, 35c; 
3 letters, 90c; 
names, per letter, 
8. 
7: 8. 1 letter, 75c 
J 9. 
9. Script names—see No. 1 
same as block R C K 
4/. 
12. 
12. Old English names, 


25¢ 
70. 
10c per letter 


45. 
13. Drop script, ribbon 
cut, $2.00 
Drop script, solid, 
$1.25 , 
14. Fancy drop letters, 
/4-. $1.25 up 
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BUY DIAMONDS DIRECT FROM 
MANUFACTURER a 
Y2 Pointers and Up—All Shapes and Qualities 
Mount Them Yourself—Save the Difference 
Orders Filled Immediately from Stock 
Satisfaction Guaranteed—Reputable Firm 
Call or Write 
JACK GERSTNER, INC. 
36 West 47th Street 
New York 36, N. Y. Judson 6-5627 
Member Diamond Dealers Club, Inc. 


TON ees 














R.R. Watches all kinds; Wrist watches 


by ELGIN, HAMILTON, BULOVA 
Write for Latest Price Lis 


Mark-Nelson Watch Co. 
Room 323, Holland Bidg., St. Louis, Mo. 











| “OW YOU CAN MAKE JEWELRY MODELS 


| 
| WITH NEW dak 
JhARVEX 


| 
| 
| INSTEAD OF METAL 


SAVE ii: 


MORE THAN HALF THE TIME! 
WEAR ON TOOLS TOO! 
. 
erris 
JhARV EX CAN BE SAWED, FILED, 
| CARVED, PIERCED, TURNED 
ON A LATHE OR FLEXIBLE 
SHAFT MOTOR AND HAND 
Terrific POLISHED. 
| 
| For special order work. Multiplies your skill, enables you to do 
work you never dreamed you could do. The finished job burns 
out clean, to yield perfect lost wax castings of your handwork 
in silver, gold or platinum. 





| 
| 


| 
| ORDER A TRIAL KIT*NOW $ 50) 


AT YOUR JOBBER OR DIRECT \ 
“Contains 3 Grades of Hardness 
Manufactured only by the 


JEWELER AIDS CO. 
Makers of ferris No-Pag 
Pearl Coment 
130-40 227th STREET 
LAURELTON, 13L.1.,N. Y. 


Plus Postage 
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WM. S. McCAW CO. 


Y — FINDIN 
Room 215-218, 320 Superior St. 


WATCH MATERIALS — JEWELERS’ SUPPLIES 
JEWELR Gs 


Toledo, Ohio 











Known for the Quality 

of its Training 

CHICAGO SCHOOL OF WATCHMAKING 
Established 1908 


Member National Home Study Council 


or employee. Home Study can be followed b 
short intensive resident training if desired. 


offers you. Send for free information today. 


CHICAGO SCHOOL 
OF WATCHMAKING 


2330 N. Milwaukee Ave., Dept. AH-107 
Chicago 47, Illinois 


Our HOME STUDY Training Program will in- 
terest every jeweler who wants a more 
profitable repair department. Train yourself 


Find out about the excellent cooperation CSW 











$10.00 Combination Special 








original 
price 
# 510 Carboloy Graver Set.................... $12.00 
#1400 Plastic Staff & Jewel Set............ 2.50 
#1301-Bench Top Kit. 2.50 
# 602 Self Centering Arbor .................. 3.00 
# 602-P Pulley Arbor ......................... . 4.75 
# 603 Alundum -Wheel, 
8 ae 
# 605 Boxwood Lap, 
j ‘tite -G02 %:-GO2P .....................-.. 1.50 
#1220 Book, “Oiling The Watch”’.......... -75 
$28.50 


. Special Combination price $10.00. Carboloy 
set consists of 4 gravers 11%” long, double 
end, standard, staff remover, conical and cut- 

ting-off, friction collet handle. 


Barkus Horological Labs. 


2621 University Ave. San Diego 4, Calif. 














FAST ACCURATE DEPENDABLE 


% VIBRATING % STAFFING x JEWELING 
DIAL REFINISHING 


RHEOLOGICALLY CONTROLLED for 
unequaled sharpness and clarity 











15. Running scrip 
monogram, ribbon 
cut, $2.00; solid 
$1.25 


#é OMAN 


16. Roman names, see No. 4 





17. Script monogram, 
ribbon cut, solid, 
$2.50. 


18. Ribbon mono. 
gram, $3.00. 


19. Diamond  mono- 
ram, cross- 
shaded, $3.50. 





19. 
Place 
Flatware— Doz. Setting Each 
5 7a 2.00 1.00 ..2 
2. Vertical script........ 2.00 1.00230 
3. Old English............ 2.50 1.50 25 
4. Rom@n ................. 2.50 1.50 4p 
DS en oc 2.00 1.00 ~2) 
6. Shaded block.......... 3.50 2.00 35 
7. Shaded, Old 
Sa ae 3.50 2.00 35 
8. Ribbon-cut script... 3.50 2.00 35 
13. Drop script, 
, epeen-art ............. 10.00 6.00 1.00 
Drop script, solid.. 5.00 3.00 .5 
14. Fancy drop letters.. 8.00 4.00 75 


|" IS BETTER to spend five seconds more on 
writing a name and address plainly, than to 
dash off a scrawl that makes trouble for the 
postal clerk and the delivery man.—W 


Market Review, Bombay, India. 
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Notes ty the 
V A ain NEWSLETTER 


@ Elgin Watch Company’s Elgiloy main- 
springs received an interesting advertising 
play recently in Johannesburg, South 
Africa, when Katz & Lourie, Ltd., leading 
jewelers, published an advertisement tell- 
ing about the use of Elgiloy in heart sur- 
gety on a Detroit, Michigan, woman. 
Headline read: “Only Elgin Mainsprings 
Are Good Enough for Human Hearts.” 


@ Stockholders in the Bulova Watch Com- 
pany, Inc., received a quarterly dividend of 
30 cents per share of common stock in the 
final days of September. Net profit for the 
period covered was $616,879. 


@ Officials of the Cratex Manufacturing 
Co., 81 Natoma Street, San Francisco, 
Calif. recently announced development of 
new rubberized abrasive blocks for re- 
moving smear metal and clogging in dia- 
mond wheels. A quicker and more 
thorough job of cleaning is claimed for the 
new method. 


@ Jewelry stores recently received mailing 
pieces from the Ami Co., Inc., 3404 Main 
Street, Buffalo, N. Y., on two new gift items— 
a Drink 'n Smoke Mate ashtray and coaster 
combination—and an Award Tray which is a 
gold-finished ash tray with a mounted figure. 


@ A new plastic ring box in the shape 
of a double-heart is being marketed for 
fall by the Buffalo Jewelry Case Company, 
Inc., Buffalo, N. Y. Trimmed with gold 
or silver wipe, these boxes carry the name 
of the jewelry store molded into the lip. 


@ Schick, Incorporated, Lancaster, Pa., is 
marketing four new electric razors for fall— 
the Varsity in distribution in time for the back- 
to-school trek with a $4,500,000 national ad- 
vertising campaign to back it; the Powershave 
for heavy-bearded men; the Sophisticate and 
the Oriental in high-fashion styling for Lady 
Schick customers. 


@An Eterna-Matic Golfer — unique 
pocket watch which winds automatically 
on a ballbearing-mounted winder—was re- 
cently presented as a gift to Prime Minister 
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Nobusko Kishi, Japan, by Richard C. Pat- 
terson, Jr., New York City, commissioner 
of the department of commerce public 
events, when the Japanese leader was 
ready to return to his country from a visit. 


@ Newly organized is the Finley Dial Com- 
pany, 2803 Live Oak Street, Dallas, Tex., 
under management of Ruth R. and J. Frank 
Finley. The firm is reported to be staffed by 
skilled technicians. Mrs. Finley, who is an 
authority on electro-plating techniques, re- 
ports that much of the firm's equipment was 
custom designed in Switzerland to her order. 
She said the company will handle orders by 
first class and air mail. 


@ National Camera School, Englewood, 
Colo., announces appointment of Eldon 
R. Hanson, formerly of Oconomowoc, 
Wis., to the staff of the school’s Servi- 
Shops Headquarters. C. H. Schmitt, vice 
president an production manager, reports 
ServiShops specializes in photographic 
equipment repair work in the custom and 
problem class. Mr. Hanson will welcome 
correspondence on camera repair problems 
at the National Camera Repair School, 
Box 174J, Englewood, Colo. 








NOBLE GOLD SOLDER 


Since 1876 
“Best on Earth” 








F. H. Noble & Company 
559 W. 59th St. Chicago 21, Ill. 
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CALLED TO ORDER 


With the 
Associations 


NEW YORK—Recently organized is 
the Clock Assemblers and Importers Asso- 
ciation, Inc., with the purpose of promot- 
ing common business interests of import- 
ers and assemblers of imported clocks, and 
to build a broader market in this field 
through public relations and sales promo- 
tion. Charter officers are Samuel J. Kauf- 

. The current issue lists 1,246 watch faults which 
man, Semca Clock Co. and Phinney- can cause a watch to run incorrectly or stop. 
Walker Clock Company, president ; Paul Other topics in the past year included leveling 
F. Eisner, Rensie Clock Co., first vice presi- and centering hairsprings, the cause and rem. 
dent: Louis Harris. L. Harris Company edy of oil failure, and adjusting. Currently in iiinoi 
I ‘ 4 vice a ident: h Fl > preparation is a drawing of a watch showing IWieots 
nc., second vice president ; Josep UM, —jocation of hundreds of faults, how to locate four se 
Florn Company, secretary-treasurer; John and e'iminate them. a 2 pe 
B. Wertheimer, Forestville Clock Com- * ok # secu 
pany, and Irwin Cohen, Cuckoo Clock NEW YORK — Oliver A. Jenkins OK 
Manufacturing Co., Inc., both directors. president of a chain of 16 Florida jewely Jf por, F 

= stores, is the new president of the Jewelry presid 

KENTUCKY—A regular service of the Ken- prt ig age 03 eed ~—— Assoc! 
tucky Watchmakers Association for members rno: - SChIMAN, sTCensporo, Fy. X. 
is a special monthly Watch Repair Bulletin. Re-elected were Gustav Niemeyer and W. 


Illinois 





You Can Detect Watch Repair Needs 


AT A GLANCE 


Use the new Ultimascope for fast ap- 
praisals of watch repairs. 


You and your customer see the condi- 
tion of a watch with the Ultimascope's 
electronic pattern. 


You will know what repairs are needed. 


Don't Let Old-Fashioned Methods 
Sell You Short! 


j i The ULTIMASCOPE Oscilloscopic 
Make your full earnings with accurate aie ed okies 
appraisals. 


Price $295 
Write for easy payment plan 


PRECISE TIMER COMPANY, INC., WEST BRANCH, MICHIGAN 


Page & Wilson, Limited—Canadian Distributors—Vancouver, B. C. 
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Waters Schwab, vice chairmen; James B. 
Dickey, treasurer, and B. G. Rudolph, sec- 


— S RICe 
MASSACHUSETTS—Mrs. Ella J. Bird, Bos- 


fon, gem consultant for Kennard & Co., Inc., 

recently was elected president of the New 

England Guild of the American Gem Society. 
Pa ie * 










NEW HAMPSHIRE—Roger Brassard, 
Brassard’s Jewelers, Manchester, N. H., 
fa was recently elected president of the New 
fe Hampshire Retail Jewelers Association, 
iam ind Ivan W. Burnham, Waterbury, Vt., 
was elected president of the Vermont RJA 
at a joint meeting of the two groups in 
Pike, N. H. 


: - * ok * 
veling ILLINOIS—Governor William E. Stratton of 


| rem. 
or Et illinois is being requested by members of the 









which 


tly i 

sae Illinois Retail Jewelers Association to sign 

locate fg four senate bills which would give merchants 
a 2 per cent compensation allowance on the 
state sales tax. 

* * * 

kins, OKLAHOMA—Honored by the gover- 

welty Hi nor, Raymond S$. Gary, is Sam Clements, 

wely president of the Oklahoma Horological 

“4 Association who recently was made an 

| W. 





honorary colonel on the governor's staff 
and cited for faithful work in behalf of 
his profession in the state and for a long 
period of outstanding civic work. 
* * * 

CALIFORNIA—Charles Snow, Long Beach, 
operator of Snow's Watch and Clock Labora- 
tory, recently toured the country trying to 
build interest in the United Horological Asso- 
ciation of America's watch repair scratch mark 
program which is being developed as a civil 


defense measure. 
eas 


MICHIGAN—Members of the Mich- 
igan Retail Jewelers Association conducted 
a 50th annual convention and show at the 
Hotel Pentland in Grand Rapids late in 
September. Special events included a 
President’s Party honoring past presidents, 
an Old Timers Party, a Jewelers Break- 
fast and Board Meeting, and a Jewelry In- 
dustry Luncheon. 

* oe x 

NORTH CAROLINA—Members of the Win- 
ston-Salem Watchmakers: Guild heard an ad- 
dress at their August meeting by D. G. Under- 
wood, a watchmaker who gave a financial 
réport on the North Carolina Guild. Also pro- 
grammed was a film on the Arctic -territory. 











checks perspiration for hours. 





352 Fourth Avenue 





NEW! JEWELERS DRY MIST 





Dry Mist is a NEW effective spray mist for keeping 
fingers dry. It is non-irritating, and a small quantity 


M. J. LAMPERT & SONS, INC. 


Exclusive Wholesale Distributors 


A Must : 
for the Hands 
of Every Mechanic 


Anti-Perspirant 


“Contains Chlorhydrol"' 
@ Prevents materials and 
tools from misting 


@ Avoids leaving finger- 
prints on glass or metal 
objects 


ORDER FROM YOUR JOBBER 


$1.75 


© New York 10, N. Y. 
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Jewelers Have Come 
A Long Way 
Since 7th Century 


PROMINENT IN THE JEWELRY TRADE, and 
appearing here at the annual reception given 
by the Watchmakers of Switzerland during the 
recent convention of the National Jewelers 
Association at the Conrad Hilton Hotel, Chi- 
cago, are, left to right: Jean-Pierre Savary, 
technical consultant, Watchmakers of Switzer- 
land; Arnold Schiffman, president Retail Jewel- 
ers of America; St. Elegius, patron saint of 
jewelers; and Fred Keller, vice consul of Swit- 
zerland, in Chicago. 


SEVENTH CENTURY GENTLEMAN, the 
Bishop of Noyon-Tournia, centered 
the refreshment table decorations when the 
Watchmakers of Switzerland gave their 


annual reception during the recent op. 
vention of the National Jewelers Agg. 
ciation, at the Conrad Hilton Hotel, Qj. 
cago, in August. 

Better-known as St. Elegius, Patron 
Saint of Jewelers, this man was born ip 
France in 590 A.D. of Roman parentage 
His feast day is December 1, commemory. 
ing the date of his death at Noyon in 660, 
A skilled metal worker, his virtues led him 
to the post of Councillor of the Kings of 
the Franks, for whom he is credited with 
making a throne of solid gold adorned 
with precious gems. 

But St. Elegius, with his golden throne 
could not have had a more attractive ex. 
hibition than the Watchmakers of Switzer. 
land showed at the Retail Jewelers Marke: 
held simultaneously with the convention 
in the Hilton. Plastic globes and decor. 
tive screen panels pointed up the display 
of Swiss jeweled-lever watches for every 
occasion, such as evening wear for men 
and women, sports and specialty watches 
and watches for teenagers. 

Distributed to jewelers visiting the ex- 
hibit was an idea booklet giving details 
for building window displays to promote 
sale of fashion and special-feature watches. 


TIME 


There is time to be good, 
There is time to be bad, 
But there is time to live better 
Than you ever have, 
oceania &< 
Today is the time to do your good deed. 
Take time—with it some speed 
Before Old Man Reaper applies his brakes, 
And you will stop—because 
Time says it's much too late. 
—By Mrs. Harry W. Yaseen 











ATTRACTIVE MODERN WATCHES 


In elegant sliding cases for Ladies and 
Gentlemen. Can be placed upright anywhere 
by means of an automatically projecting sup 
port. 

“17 Jewels, Marshall watch, shockproof, un- 
breakable mainspring, sweep second hand, 
13%4''x2"' big when closed. 

Available in: lizard brown ¢ green and 
black morocco * brown and black pig 
skin © tortoise-shell green * Chinese design * 
all sterling silver « 


Exclusively by 


MARSHALL WATCH CorpP. 


545 Fifth Ave. 
New York 17, N. Y. 
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Sonic Cleaning Master shown 





@ First SHOWING OF THE SONIC Cleaning 
Master, McKenna _ Laboratories, Santa 
Monica, Calif., was made at the September 
Jewelry and Gift Show in San Fran- 
cisco. Pictured in the display of Felix 
Buonaventura, jeweler, the Sonic Cleaning 
Master is shown beside the Swiss Incabloc 
Vibrograf. 

Also exhibited in the same booth is the 
Fisher-Freeman Automatic Cleaning ma- 
chine. 

Imported watch bands were also fea- 
tured in the display which Mr. Buonaven- 
tura notes attracted great attention from 
jewelers and watchmakers visiting the 
show. 





MAX JACOBY, PRESIDENT OF JACOBY- 
BENDER, INC., largest exporters of watch- 
bands in the world, and Bernard Kanter, exec- 
utive vice president (left), and Jerry Hahn, 
advertising manager (right), inspect one of 
the advertisements the company is taking out 
on behalf of the wholesaler. Mr. Jacoby, cele- 
brating his 45th anniversary in the watch band 
business, considers the wholesaler the life- 
blood of the industry. 
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OUR SPECIALS 


Water - resistant 
watches with 17 
jewel INCABLOC 
shockproof, anti- 
magnetic move- 
ments, luminous 
dials and hands. 
Beautifully finished 
case with stainless 
steel screw back 
—handsomely 
strapped. 





Also Available with 
LUMINOUS FULL NUMBER DIALS 


Gents Water Water Re- 







Resist sist Auto. 
* Chrome top/SB ...... $10.25 $15.00 
¢ All steet ls . 11.75 16.75 
¢ Yellow top/SB 12.75 17.75 
ter Re- 
Nurses Resist ‘sist Auto. 
¢ Chrome top/SB ecru $17.00 
* All steel ‘ ; owes WEED beta 
* Yellow top/SB cacti, 13.75 19.00 
LADIES’ 
WATCH 
$10.25 — I7J 6x8 Font 


movement in an RGP/SB 
case—latest in case de- 
sign—available in yellow, 
pink, or white — ask for 
No. M-46. 
Same in 14K $12.25 
* Gerts' All Steel Expansion Band $1.50 
* Ladies’ Gold Filled Expansion 
and is F ix 1.95 
Attractive Watch Boxes, 75c ea. 


25% Deposit Required With C.O.D. Orders 
Please Include Proportional Postage 
With Remittance 








93 NASSAU ST.. NEW YORK 38, 4Y. 


Hamilton appoints three 


WH. S. THOLEN, director of sales for the 
Hamilton Watch Company, recently an- 
nounced three new sales assignments: 
Richard H. Hughes to the central district 
with headquarters in St. Louis, Mo., and 
Joseph:C. Woodbury was assigned to the 
central district with headquarters in Peoria, 
Ill.; James Weidman, Hamilton’s western 
territory from Salt Lake City, Utah. 
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Earring fastener device 
adds comfort to fashion 


@ “FEATHERTOUCH” is the trade name of 
a new earring fastening device, just an- 
nounced by the Con- 
tinental Import Co. 

The design is based 
on a 10K gold spring 
which holds even the 
heaviest earring and 
eardrops firmly in 
place without causing 
discomfort or notice-! 
able oe say the} 
manufacturers. Exten- 
sive comsumer surveys 
and tests are said to} 
have greatly influenced 
the vital “‘Feathertouch” spring. 

For interchanging the ‘Feathertouch’’ 
holding device is equipped with an op- 
tional insert which can be easily adapted 
to any type of ornament. 

Aside from the gold spring the re- 
mainder of the device can be supplied in 
a large variety of materials to suit the re- 
quirements of any jewelry manufacturer. 
“Feathertouch” is priced at $4.95 per 
dozen and up, according to material used. 

For detailed information write to Con- 
tinental Import Co., P. O. Box 771, 
Detroit 31, Mich. 
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imdustry : ; 
News 


Crotons for Christmas 
MERICAN CHAMPIONS’ new out. 

standing models in the Croton 
Watch Company line for boys and girls 
are now on the market in an eye-appealing 
box with a ““Campus-Mood” motif, to an. 
swer the jewelers’ need for an inexpensive, 
yet smart and dependable watch for school 
wear. Retail price is $25. 

Also illustrated here are four diamond 
watches that should increase the Christmas 
trafic in any store. In attractive heavy 
14K yellow gold cases, they look like 
double the resale of $69.95. 

At the right of the picture, from top to 
bottom, these specials, ““Milady,” “Motif,” 
“Mars,” and “Meuse,”’ each equipped with 
a 17-jewel movement and guaranteed un- 
breakable balance staff and mainspring, 
are ready to up-grade your holiday dis. 
mond business. 


















































For all your requirements of Staffs, 
Stems and Jewels insist on ''Favorite’ 
Materials in genuine sealed packages. 
Greatest protection from humidity, 
highest accuracy, guaranteed the fin- 
est fit. 
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° . Cal 
means Quality Tools and Materials | ff Glock s 
Virginis 
Order From Your Material ere 
Supply House. 
Wholesale Distributors: 
Acron Importing Corp. 
2 W. 47th St., New York 36, N. Y. 
AMERICAN HOROLOGIST AND JEWELER 9 OCT( 
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SERVICES AND TRADE WORK (Cont.) 












ALL CLASSIFIED ADS PAYABLE IN ADVANCE; NEW 
COPY MUST BE FURNISHED BY 10TH OF MONTH 


PRECEDING ISSUE. 
CLASSIFICATIONS, excluding Positions 










Out. MRUNDER ALL 
Wanted, $3.00 for the first 25 words, fifteen cents 
fOton for each additional word. Bold Face, Capitals, 10 
irks cents Per word extra or $1.00 per line. 
git Wogrrions WANTED, $2.00 for the first 25 words, 
‘alin ten cents for each additional word. 
J BOX NUMBERS, or Blind Ads, 50 cents additional 





O an- 
sive 


choo! 


for postage and handling. 
Name, address, initials ‘and abbreviations count 
as words, and are charged as part of the adver- 
tisement. Copy containing itemized watch and 
clock at ang will not be accepted. 

P. O. Box 7127, Capitol Hill Station 

Classified Dept. 

AMERICAN HOROLOGIST & JEWELER 
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SERVICES AND TRADE WORK 


CLOCKS REPAIRED, ALL MAKES 
foreign and domestic spring, weight and electric 
Op to —_ movements — prompt service. Work guar- 
«e,, (ganteed. 
rtif, GEM CLOCK SERVICE 
ith 1225 S. Central Ave. 
wi Cicero 50, Ill. 














| un rt watch repairing for the trade at reason- 
ring, able prices. Guaranteed work and prompt serv- 
di ice. Prices on request. 
1a- Massachusetts Watch Repair Service 
P. O. Box 22 
Boston 1, Massachusetts 





—— lock wheels, Pinions, Ratchets and Bevel Gears 
made to sample. Music box parts made. Broken 
teeth replaced in wheels and barrels. 
William A. Phelps 
4106% Glenway Avenue 
Cincinnati 5, Ohio 





Authorized Factory Representative 
Service and Materials for the Trade 
AUTO CLOCK SERVICE 
106-08 S. 7th Street 
Philadelphia 6, Pennsylvania 


NEW CLOCK MATERIAL 
Junghans, Becker, Kienzle, Mauthe, French, 
Herschede, Revere, Kundo, Schatz, Cuckoo, Seth 
Thomas, Antique parts, 400 Day, American ‘Chime 
and others. American and Foreign Mainsprings. 
Chime rods fitted and tuned to chime blocks, 
brass clock cables. Send samples, part or move- 
ffs, ments only. 

















Vin Acco Time Repairs 





le 2221 Fowler Street 
es. Cincinnati 6, Ohio 
ty, WATCHCASE SPECIALIST 


Round bezels and backs made, gold, silver, steel, 
gold plated. Send movements and dial with case. 
Michael Kahane 
12 John St. New York 38, N. Y. 





Wheels and Pinions cut. Send sample or specifi- 
l cations. Prompt and guara pteee service. The 
+) Gock shop. 108 2nd Street, S. W. Charlottesville, 





EXPANSION BANDS REPAIRED 
FLAT RATE OF $1.00 

24- a & SERVICE — NO RIVETS 

ALL FINISHED LIKE NEW 
OUR W WORK GUARANTEED 

EVERY TYPE OF 
JEWELERY REPAIR DONE 
MORLEN REPAIR SERVICE 
8726 S. MERRILL AVE. 
patted CHICAGO 17, ILLINOIS 


{LER OCTOBER, 1957 





















Send me your chronographs only 
Fast Service 
Prices on Request 
Cc. G. Garabedian 
88 Charles St., Boston 14, Mass. 





WATCH REPAIRING 
5-DAY SERVICE 
All Work Tested on 
WatchMaster 
Price List on Request 
MERIT WATCH REPAIR 
1105 S. 49th St., Phila., Pa. 





Vibrating Staffing Jeweling 
Dial Refinishing 
Rheologically controlled for unequalled sharpness 
and clarity 
DIAL DIVISION 


HAIRSPRING VIBRATING CO. 
Box 330, Union City, New Jersey 





QUALITY WATCH REPAIR FOR THE TRADE 
George W. Ackerman, 1208% Bates Ave., Los 
Angeles 29, California. Certified — Horological In- 
stitute of America. 





Chronograph 
Watch Clock 
Vibrograf Timed 
Serving the trade since 1930 
“Quality is our WATCHword”’ 
Kenneth H. Bogert Certified Watchmaker 
Titusville, New Jersey 





SMALL MACHINING 
Specializing in 
WHEEL AND PINION CUTTING 
From Single Item to Mass Production 


GOLD CRAFT ARTS, INC. 
310 F Street Suite 210-11 Eureka, Calif. 





Broken tweezers reground, points hand stoned, 
buffed like new. 50c a pair plus postage. The 
Home Shop, Box 156, Sanford, Fla. 





KARL’S WATCH SERVICE 
WATCH REPAIRING @ CASING @ REBUILDING 
Reasonable Prices. Fine Workmanship 
Serving the trade since 1942 
1008 A AVE. N.W. CEDAR RAPIDS, IOWA 





Skilled chronograph and automatic watch re- 
=. Prompt, Efficient Service. WatchMaster 
‘imed. Write for details. Harold Gorges, P.O. 
Box 1666, Clearwater, Florida. 





Watch repairing for trade; WatchMaster timed, 
prompt service, reasonable prices; out-of-town and 
mail orders solicited; price list, references upon 
request. EDWARD H. HAY, 3123 Green st., Steger, 
Ill., Greater Chicago Area. 
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SERVICES AND TRADE WORK (Cont.) 





EXPERT WATCH REPAIRING 
ALVIN BAGGETT 
PALMYRA, TENN. 


EXPOSURE METERS—AIl makes and models ex- 
pertly repaired and calibrated to factory stand- 
ards. Trade prices. Fast service. ROYAL SERV- 
ICE CENTER, 449-451 Turk St., San Francisco, 
California. 








ARTICLES FOR SALE 





CARBOLOY CUTTING TOOLS 
For Jewelers and Ciockmakers Lathe Work. “FREE 
Sharpening Service.” Stamp for Circular. 
William A. Phelps 


Horologist 


4106% Glenway Ave. Cincinnati 5, Ohio 





SPECIAL OFFERING 


Keystone crowns white, long post, tap 10, 
good for waterproof watches—1 doz $ 


Assorted crowns for bracelet watches, 
white, yellow and pink—100 


Assorted pivot broaches, bracelet—fine or 
heavy—per doz. 


Spring bars—D.F. 9/16”-5/8” &11/16”- 
%”—100 








1 doz. crowns yellow 8%” ligne, tap 10 


1 doz. crowns yellow or white, 6x8— 
tap 10 wweee § .50 


1 doz. white waterproof crowns, gent’s 
tap 10 $ .85 


1000 watch screws 3 to 18 ligne.................. $1.00 
Terms net cash. No C.O.D.'s 


Willis Importing Co. 
509 Willis Avenue New York 55, N. Y. 











CLOCK MATERIAL 
Krause Bros. 


Wholesalers and Manufacturers 
179 W. Washington St. Chicago 2, Ill. 





A. A. OSBORNE & SON 
Clockmakers 
English Long Case & Bracket Clock Materials, 
wheel & pinion cutting & sundries. 
Send for lists 


30 Wakley Street, London, E.U.1. England 
Grams:-Ossclox, London 





A BETTER PAPER CLOCK DIAL 


iehovatety decorated in center and corners. 
White, silver or gold background. Roman or 
Arabic numerals. Sizes 5 to 12 inches. Send for 


Free Sample. 
LEW KREFT DIALS 
3032 PARKWOOD TOLEDO 10, OHIO 





GEAR CUTTERS SUPPLIED 


Cycloid Milling Cutters, Ratchets, Concave and 
Convex Cutters, Circular Saws, all thicknesses. 
Clock Wheel blanks, Pinion blanks, Invar Steel, 


Bessemer Steel, Lantern Pinion Steel, 
Ivory Bushings. Platform Escapement Parts 
CATALOG 
William A. Phelps 


4106% Glenway Avenue 
Cincinnati 5, Ohio 





ARTICLES FOR SALE (Cont) 


Ten Swiss Wrist Watch Movements, $2.00: fi 
Swiss Wrist Watches, $5.00; five Swiss 
Watch Movements, $2.50; five American Pp 
Watch Movements 18-S, $5.00. Morris 
Watch Co., 916 Holland Bldg., St. Louis, Mo, 








Balance Straightening Tweezers—Will not my 
the finest balance, tried and proven in our ow 
shop. Made of selected hardwood and nicely hand 
finished. Only $1.50 each Postpaid. Check o- 
Money Order. No C.O.D.’s please. E. J. Am 

1416 West Alabama, Houston 6, Texas. : 





1000 Simulated Engraved (Embossed) busines 
cards, blue or black ink, seven lines of ; 
$3.95. a Mario J. Guglielmi, 1546 74h 
Street, Brooklyn 28, N. Y. 





Cromwellian Lantern Clock, Genuine i 
Movement (1680), Extremely Rare, Absolute Bar- 
| $95, Antique Chiming Bracket Clock $110. 
7 Breamore Road, Seven Kings, Ilford, Essex, 
England. 





Barny’s clock Main Spring winder winds then 
all. Both loop and hole end springs priced at 
$18.00. Mr. Barny, 218 East 59th Street, New 
York 22, N. Y. 





HOROLOGISTS—It’s new! A curved tip watch oiler 
and oil pusher. i i y' 
use it. 2-piece set, $1.00. Harold C. Kelly, 263 
May Ave., Monrovia, California. 





DIRECTLY IMPORTED CLOCK MOVEMENTS 
Specialty GRANDFATHER, GRANDMOTHER CLOK 
MOVEMENTS, WESTMINSTER and WESTMINSTE, 

St. Michael, Whittington 
8-Day Time and Strike Movements for 
WALL—, BANJO—, etc. CLOCKS 
NESSALC PRODUCTS 
38 Murray Street New York 7, N. !. 





NEW CHROME WATERPROOF CASE .......... 
NEW Radium Dial—AS 1194 ; 
Minimum Order $5.00 plus 50c postage 
H. GREENBERG 
145 MANOR ST. 
PLAINVIEW, N.Y. 


12 Jeweled Repairable Watch Movements $9.00 
MAX PRESANT 
21 E. VAN BUREN ST. CHICAGO 5, ILLINOS 





Watchmakers Lathe and Motor. 3 Material Cab 
inets. Movements for Practice or Material. 5 
cents each. 2 Staking Sets. Khalif—263 S. Broad, 
Mobile, Ala. 


a 





DIAMONDS AND GEMS 





Our new white synthetic stone cut like a Dit 
mond, hardness 9, only $12.00 Keystone # 
carat. Cut and sold by Ace Lapidary, Box %, 
Jamaica, N. Y. Titania 1 to 10 carat size $10.0) 
Keystone per carat. 
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WANTED TO BUY 


WATCHES NEEDED 
trade in, pawn shop, etc. Used waterproof, all 
iinds wrist and pocket types. We buy any dead 
jewelry stock. All shipments held for your ap- 
proval of payment. 
St. Louis Refining Co., Dept. 2 A 
Holland Bldg., St. Louis 1, Mo. 








DEAD STOCK WANTED 
Send us your surplus or dead stock of watches, 
jewelry, cuff-links, emblems, stickpins, bracelets, 
watch cases, stones, findings, broken jewelry 
odds and ends, scrap. Remittance sent promptly 
and your shipment held intact pending your 
val. 


B. LOWE 


Holland Bldg. St. Louis 1, Mo. 





Cash paid for used watches, broken expansion 
bands, and scrap. J. Rubinsky, 333 Washington 
St, Boston, Mass. 





WE BUY 
Ingersolls to Patek-Philippe used watches. Gold- 
filled, silver and gold scrap, any condition and 
kind. All shipments held for your approval of 
payments. 
St. Louis Refining Co., Dept. 2 
Holland Bldg., St. Louis 1, Mo. 





FOR SALE 





Small store in central Indiana town of 11,000, 
good clean stock and fixtures, is ideal operation 
for man and wife. All the repair you can do. 
Gross last year $14,000, expected gross this year, 
$16,000. Good solid growing business, price 
$8500. Box 714, % American Horologist & 
Jeweler, P.O. Box 7127, Capitol Hill Station, Den- 
ver 6, Colorado 





FOR SALE: JEWELRY STORE AND WATCH RE- 
PAIR SHOP COMPLETE, INCLUDING WATCH MA- 
TERIAL AND TOOLS, EXCEPT SMALL PERSONAL 
TOOLS. WOULD INVENTORY AROUND $5,000. 
SELLING PRICE, $3,300. GOOD LOCATION AND 
WONDERFUL REPAIR BUSINESS. REASON FOR 
SELLING ILLNESS. Box 716, % P. O. Box 7127, 
Capito! Hill Station, Denver 6, Colo. 





HELP WANTED 





Representative for U. S. and Canada to handle 
Jeanjaquet Jurgensen mainsprings for American 
and Swiss Watches. Manufacturer established 
1835. Initial inventory available in U. S. Write 
manufacturer — Henri Robert & Sons, 141 Parcs, 
Neuchatel, Switzerland. 





Wanted—A watchmaker, fast, good and able to 
talk to his customers. Best location in Colorado. 
Box 713, % P.O. Box 7127, Capitol Hill Station, 
Denver 6, Colorado. 





Watch material clerk, experienced, opening with 
leading Southwest firm. Applicant please give full 
details, our employees know of this ad. Box 715, 
% American Horologist & Jeweler, P.O. Box 7127, 
Capitol Hill Station, Denver, Colorado. 


OCTOBER, 1957 


BOOKS 








HOROLOGY BOOKS—Catalogues, Pamphlets. Send 
your wants. Free list. H. Birnbaum, 218 East 
59th Street, New York 22, N. Y. 





Watchmakers Journal contains instructive articles 
for watchmakers, students and collectors, $1.00 
year. Sample copy 20c. Dean Company, Box 3218, 
Daytona Beach, Florida. 
Practical, time-saving help for 
watch and clock makers 
“THE MODERN CLOCK” 


By Ward Goodrich 
(502 pages on clock repair) 


“THE WATCHMAKER’'S LATHE” 
By Ward Goodrich 


“PRECISION TIME MEASURES” 


By Charles Higginbotham 
(354 pages on watch repair) 














All 3 books $12 postpaid 
COD's postage extra. 
Order from your a or direct 
from publisher: 


NORTH AMERICAN — Dept. 87K 
2320 Milwaukee Avenue, Chicago 47, Illinois 


Book Catalog Sent FREE 





Helpful Hints on Watch Repairing. 64 page book; 
100 illustrations. 75c Bg! <=. Dean Company, 
Box 3218, Daytona Beach, Florida. 





Illustrated quiz questions, problems and solutions 
for students, apprentices, and advanced watch- 
makers. Helpful for exams, reviews, reference. 
333 QUESTIONS and ANSWERS. $1.75 — 
Seven-day return privilege. Chicago School of 
Watchmaking, 2330 N. Milwaukee Avenue Chi- 
cago 47, Illinois, Room 217K. 





SELF-WINDING WATCHES. New book describes 
step by step methods of taking apart and re- 
assembling. Over 50 models listed. Illustrated 
$1.00. Dean Co., Box 3218, Daytona Beach, Florida. 





FREE catalog of books and popular publications, 
listing many volumes of interest to horologists 
and jewelers. Only books dealing with watch- 
making, clockmaking, jewelry, gems, and engrav- 
ing are listed. Also charts and blueprints of parts, 
etc. Send for your free catalog now! Expand 
your knowledge! American Horologist & Jeweler, 
Book Dept., P. O. Box 7127, Capitol Hill Station, 
Denver 6, Colorado. 





SCHOOLS 





YOU can REPAIR Cameras! Now YOU or one of 
your employees can learn manufacturers‘ service 
methods without leaving your place of business! 
You can get COMPLETE training — with lesson 
texts, tools, test equipment—everything you need 
to learn camera craftsmanship in your SPARE 
TIME! Make YOUR store a center for SERVICE! 
Write today for free illustrated booklet that tells 
how you can make this profitable service part of 


your own store! NATIONAL CAMERA REPAIR 
SCHOOL, Dept. 0-10, Englewood, Colorado. 
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for your incomplete or 


obsolete assortment 


Sa FW 


Fancy 


. | each of 1008 sizes ice . . . $238.90 “Rocket Cylinders” 


. | each of 720 sizes ice... $176.00 


. | each of 1296 sizes ice .. . $299.80 $300 
ol Tae ley a 


... | each of 1440 sizes ice... $331.00 
. | each of 1440 sizes, fancy, RFW Round Flat Tops 
and | each of 144 sizes, round 
flat tops ae $300 
per doz. 
. | each of 1728 sizes, fancy, 
and | .each of 144 sizes, round 


flat tops New “ACL” Lentilles 


and 
“AW” Waterproofs 
THIS CABINET AT NO CHARGE WITH $00 
ANY OF THE ABOVE ASSORTMENTS 2 


per doz 


Ask for complete catalog 
of over 2000 crystal sizes 


STANDARD UNBREAKABLE WATCH CRYSTALS, INC. 
123 East 144th Street, New York 51, N. Y. 


OCTOBER, 1957 
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ow, LAKE YOUR CHOM 


Same size as drum type. Straight-line 
on-time records for odd-beat watches. 
Each dot becomes visible the instant it 
is printed. No waiting for record to 
appear. Saves time and paper. Calibrated 
chart paper preserves record for future 
reference without recourse to mechanical 
devices. 


Watchholder tests cased and uncased 
movements. Microphone snaps out for 
testing clocks, watches on customers’ 
wrists. Hairspring vibrator, earphones. 


Tape model WatchMasters have been” 


manufactured since 1939 but only for. 


branches of the Armed Forces. 


Now, redesigned to conform in appear- 
ance with the drum-type Watch Master, | 
it provides a choice of drum or tape! 
@& model, according to personal preference, 


DRUM TYPE WATCHMASTER 
Odd-beat gear shift. 
Watchholder, same as on tape model. 


ELIMAG removes magnetic effects from any watch in 149 second. 
PIVOT-MASTER straightens pivots at your bench. Saves time, money. 


ASK FOR DEMONSTRATION 


American Time Products, Inc. 
580 Fifth Ave., New York 36, N. Y. 


Gentlemen: 





Please arrange a WatchMaster 
demonstration at my bench. 





() Tape Model 
C] Drum Model 


Please consider this as our order 





for one Elimag. 
(1 Check in full, enclosed ($24.75). 
C) Bill us $24.75, plus postage. 


Address 





State taxes (if any) extra. 


City, State 


esesceeeseseeeeseeeceseeseseeeeeeeese® 








